If You’re Serious About Becoming
Great At Marketing FAST —
You Need to Know About
Consulting Secrets...

It’s the place top consultants go
to see what’s working...and why.

Now this powerful, professional online
resource is available to you — anytime you need it.

I promise you, the impact it’ll have on
you will be profound.

Sign up below for your risk-free trial of
the All New Consulting Secrets now!

Yes ! I want my hours of free streaming audio

training, word-for-word transcripts, and my 3 GIANT

FREE GIFTS .1 understand it's all free with my trial
subscription.

From this day forward | will win in business by NEVER
losing.

Consulting Secrets brings you everything you need to
enjoy greater wealth, and better business understanding.
Now you can quickly and easily consult with leading
experts in the marketing consulting field.

You get the very best information from the very best
sources -- without the influence of advertising -- so you
only get the truth.

Please sign up for a risk-free trial of Consulting Secrets.
You get immediate online access to hours of free expert
consulting advice, streaming audio recordings, interviews,



reports, and downloads. You won't get annoying pop ups,
banner advertising or spam e-mail

And you'll receive 3 GIANT FREE GIFTS

For marketing purposes, ALL of the typical obligations or
"hidden" catches you might expect have been removed
from this FREE invitation. Yes, this is a REAL free offer.
The kind you never thought you would see again.

» FREE GIFT #1: A FREE 6-MONTH (6 issues)
gift subscription to CONSULTING -- America’'s

#1 Audio Interview Magazine on Inside

consulting Information! (with thousands of

fanatically loyal listeners).

» FREE GIFT #2: 15 of our all-time GREATEST
Insider Business Reports...the complete “Atlas

business collection ” absolutely FREE.

» FREE GIFT #3: A copy of our newest

blockbuster, “BEHIND CLOSED DOORS: 21

Insider Consulting Secrets You're NOT
Supposed To Know.” (86 pages of the most

revealing, proprietary secrets on the subject of

business consulting that exists anywhere).

Grab everything now before this limited offer stops by
registering online at Consulting Secrets. Click on the link
below

http://www.hardtofindseminars.com/HowToConsulting.htm

This is truly a risk-free offer.
Wichao! Senoff.

Michael Senoff

Enjoy this wonderful report in the following pages.


http://www.hardtofindseminars.com/HowToConsulting.htm
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Hi, how are you?

| feel badly about you having to call on your dime.

No, not at all. Don’t worry about it.

Okay.

Good job.

| was frustrated over the weekend and | was thinking about how |
have really enjoyed the restaurant marketing. | have found my
niche. Marketing is very general. You can’t do all kinds of
marketing. You have to find a niche. Do you pretty much agree
with “You can’t do all kinds of marketing - you have to find a niche.”
You're more effective by finding a niche.

Okay.

You want to niche. It is more profitable and you're identifying a
target specific market, people respond to that.

Right. | was really going over, and thinking strategically, about
what you had said to me last week.

Okay.

| wanted to talk to you just a little bit further about that.
All right.

My frustration, as | have said before, is chasing people.
Mine too.

When [ sit down and meet with someone, they seem very positive.
But, a day or so later, the chase is on.

Right.

These restaurant owners are very busy people and it is the chasing
of them, trying to put the deal together, that is frustrating.

Right.
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Just to recap: you had mentioned that instead of going in and
consulting with them, that maybe | should go more in the direction
of selling information.

Correct. Consulting with them is the same thing. You're selling
them information - but you’re choosing to do it where you have to
be in front of them — when, in fact, it's really not a necessary step if
they're really interested.

Right. That's what Rory Pat was doing. He sells a lot of information
but he doesn’t get in front of them. Two or three times a year, he
holds a summit or big conference.

Which is just an additional thing to sell his customers?
Exactly.

You're in front of them because you’re hoping to sell them, you
see? You want to start all your selling with a sales letter, a fax, a
lead generator, a telephone script, or by them listening to you doing
an actual consultation with someone. You want to pre-sell them.
You want them to say, “Hey, | want to talk to this guy.” You don’t
want to have to go in and try and convince them that they want to
increase the effectiveness of their restaurant.

Okay.

You want to send out something that causes them to raise their
hand, or return a phone call, and say “Hey, I'm interested. | want
more information.”

Right.

That “more information” is going to be reasons why they should
invest in this material that will help them - guaranteed or their
money back — help them get better results with their restaurant.
They are going to have to study it on their own, because you're just
too damn busy to come out there and train them personally.
Restaurant owners are busy and they’re going to have to find the
time to do it on their own... if they want to be more successful.
Anyone who doesn’'t want to be more successful, you're not
interested in - because you are not going to be able to convince
them to do what you teach them to do. They’re going to have to do
it on their own.
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Right. What I've been doing, | guess, would be considered cold
calling. 1 think you're on to something. I'm concentrating in
southern California and I've got to think of ways of getting
information to the different restaurants. That's what | have to start
doing.

You could find restaurants and offer your consulting and your
service for free ... if they’ll allow themselves to be a case study.
You say, “This is the way it works: I'm going to do all of my
consulting over the phone.” Remember when we first talked, we
discussed this. You need to get yourself a recording device called
Modem Spy.

Right.

| have a new audio clip, number fifty-nine, which talks about this. It
teaches you how to edit the audio file. It's a little complicated at
first but it's pretty easy once you get it down. It's very simple. You
need to get maybe five or ten restaurants to say, “Okay, Michael, |
want you to try to help me.” Then you do your consulting with them
over the phone. You record the conversations and then you can
create a six or twelve tape program of actual case studies where
you have done consulting. Just like I'm doing with you. Every time |
talk to someone, and record something, it's a product.

Right.

Out of those twelve, maybe you get two or three that just really kick
ass. They are going to get someone excited. You can take that
recording and put it on an audio tape and use that as the sales
piece to send out to people. You can run an ad or do a fax
broadcast to restaurants, saying, “If you're interested in more
business for your restaurant, this free audio tape shows you how.
Call or fax back to...” Then, you just send out the audio tape and
let them listen to it. Hopefully a percentage of those people are
going to be more interested and want more information.

Right.
It's all about time, about leveraging yourself.
I've already created a six page report.

Okay.
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As a starter. That is my first product that I've have to somehow get
to the restaurants in my area.

That'’s right.
Hopefully they’ll be interested.

Sometimes you may need to get it out in different ways. You can
get it out in the form of a written report, but today a lot of people
don’t have time to sit down and read six pages. Maybe you can
take that report and read it into a microphone to record it onto an
audio tape.

Right.

You can also send the audio tape with a headline that says “Seven
amazing reasons how you can double you're existing food sales in
the next thirty days.”

I've got to find some type of trade publication that restaurant
owners in my area read. Maybe find an association that they belong
to, and stop in during a meeting.

Absolutely. That is very smart.

| need to find the lake... the push off.

You can find that lake. You know how you find it? Try talking to
some of your restaurant people. Ask them, “Are you members of
any associations? What restaurant associations are there in this
town?” Or you could try to search “restaurant association” with
your city and zip code.

Right.

Sometimes with those associations, you can rent their list, or you
can advertise in their publication.

That's what | am looking for.

Another idea is find out who the big food vendors are, who delivers
the food to all the restaurants, in your area.
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Oh, that’'s a good one.

You could go to that food vendor and say, “Look, you're selling food
to these restaurants. How would you like to increase the value of
your service to these restaurants? I've got an audio tape or report
that shows your customers how to increase their business. Would
you be willing to deliver this audio tape or report to your restaurants
in the area as a service to them... to show them how to increase
their sales? The more sales they have, the more food they will buy
from you.”

That is so true.

Look at every person who supplies the local restaurants: the food
vendors, the cleaning services, the people who service cash
registers, the liquor vendors, the Coca-Cola and Pepsi distributors,
the local janitorial suppliers who deliver all of the toilet paper and
the bathroom supplies for the restaurant.

Right.

Joint venture with them. Explain that by increasing the patronage of
the local restaurants they are servicing, they can actually increase
their own sales.

On the front-end of their food.

On the front-end of their food. The more customers they have, the
more Coke they need, the more food they need, the more toilet
paper they need. It's a win-win for everybody.

| just remembered something. Off the freeway, | just recently saw a
big wholesale warehouse where people go and buy machinery.

Absolutely.

There are flyers and things of that nature that might be something
that | can do something with.

That's a great idea. You go and talk to a restaurant owner and ask
them for a list of their vendors or just search restaurant vendors.
You will see all the types of vendors that service a restaurant. Work
with these people to show them how they can increase their
business by helping the restaurant increase their patronage and
sales of food.
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Right.

So you see? Then what you can do is this: you can have them
endorse you. You can approach the owner of the food distributor
who services, say five thousand restaurants in your area, and say,
“Look Mr. Distributor, I'm a marketing consultant and | can double a
restaurant’s customers in the next six months... if you're willing to
endorse me and let me write a letter.” You can write an
endorsement letter and then all that person does is sign it.
Basically, it says that he endorses you to the restaurant owner, as a
way to increase their sales, and that they may want to take a look
at your video tape or whatever. You get them to endorse you. So
you’re coming as an endorsement from the distributor - “Hey Joe, |
meet this guy who's a real genius in restaurant marketing. He can
really up your business. Things have been really tight in this area,
so, here’s an audio tape you might want to check out.”

That would be better then just blind faxing a number of restaurants?

Absolutely, you get a third-party, word of mouth endorsement.
That's the most powerful form of introduction you can have.

Right.

Maybe instead of paying for delivery, you can have the vendor
include an audio tape every time they deliver a box of lard, or
whenever they invoice a customer. You can say, “I'll pay for your

postage to get your invoices to all your restaurants if you include
my audio tape.”

Right. | was trying to think of what was in it for them.

What is in it for them, is that they endorse you - with the potential of
increasing the restaurant’s business - which in turn would increase
the vendor’s overall sales with the restaurant. More customers
equal more food bought from the supplier.

Okay, more vendor services.

More vendor services, more money. It all starts with the customer.

Right.
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If you can’t get the customers in the door, then there are no sales.

That's exactly right. Basically it's a no-brainer. It's the same deal
with car dealers. | work for the factory and we’re constantly trying
to sell the dealers more cars.

Right.

You're always trying to get them to buy more of these cars. More.
More. More. More. They’re constantly telling us, “Hey, guys, we're
not selling them. The customers aren’t buying them.”

The dealers aren’t going to buy them unless the customers are
buying them.

Right. So they’re not buying from us because the customers not
buying from them.

That'’s right.

So we’ve got to come up with ways to help them move the product
out the door.

Of course and that’s the bottom line. You're going to come up with
ways to move the product out the door of that restaurant. The way
to do that is to increase traffic to the restaurant. “I need your help,

Mr. Vendor. You've got to endorse me. If you can endorse me, I'll

work with this restaurant, or the restaurants you service, to do just

that.”

Right.
That may be the best way to focus.

That might be the best way — instead of me just sending out blind e-
mails, blind packages.

That'’s right.
| called about seventy owners and they all said “I'm interested in
your package. Send it to me, and of course I'll look at.” Then I'm

chasing them asking, “Have you reviewed the package | sent yet?”

You only want to deal with people who call you back. Have any of
them called you back?
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| sent twenty-five initial packages out and | got one call back out of
the twenty-five.

What did he say when he called back?

He said, “Hey, | want to talk to you. Can you come in?” Right away,
we started doing something together.

Okay.

| did a free trial for him, but the owner changed some things. The
bottom line is that | had one call out of twenty-five packages that |

sent out. | think that may not be the best way to go.

It may not be, but you just learned that that particular way may not
be the best way to go.

Right but I've got to find, like you said the “lake of hungry fish”.

Right and the lake of hungry fish is the restaurant’s vendors
because the vendors are already selling to it.

Right.

The new audio clip, | think it's audio clip number 57, is on joint
venturing and it's not even me. It's a tape | heard and it's probably
one of the best presentations on joint venturing. | think you should
listen to it.

Okay.

As soon as you can.

| sure will. I'll listen to it.

| think that will give you a lot of ideas.

Okay, | appreciate it.

Okay, Mike, thank you. Good Bye.

| want to thank you for listening.
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Thank you again for listening, this is Michael Senoff with
www.hardtofindseminars.com. If you want to get in touch with any of the people
in the interviews, please email me at Michael@hardtofindseminars.com.
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A listing of my other web site and resources.

Who Is Michael Senoff? Michael is a husband and father of two young boys in
Southern California. He has been a highly successful marketing consultant for
over 6 years. Originally from Atlanta Georgia and now based in San Diego,
California. Michael works with small to medium sized companies on four different
continents. He is the co-author of the book: “BEHIND CLOSED DOORS: 21
Insider Consulting Secrets You're NOT Supposed To Know.” (86 pages of
the most revealing, proprietary secrets on the subject of business consulting that
exists anywhere and the soon to be released sequel: Advanced Consulting
Techniques. He is also the publisher of 125 audio cassette programs geared to
helping marketing consultants make more money. He is a frequent host on his
web site called www.ExecutiveAudiolnstitute.com. Michael is an experienced
internet marketer and talk show host and a popular professional interviewer.
Michael has taught 100% online around the country & around the world to more
than 50,000 students. His web sites Hard To Find Seminars and Executive
Audio Institute are listed in the top 1% most visited web sites in the world.
Michael has also worked as a coach and advisor to other famous marketing
consultants. Michael may be contacted at Michael@hardtofindseminars.com or
at (858) 274-7851 For Michael’s full biography and story go here

Site : http://www.hardtofindseminars.com

Title : How to buy pre-owned Jay Abraham & Gary Halbert marketing books,
seminars, audio tapes, videos for pennies on the dollar?
Description: If you've ever wanted to buy Jay Abraham and other marketing
materials but thought they were too expensive, then here's a way you can buy
them at huge discounts off their original retail cost. Also on the site is 117 hour
of free audio marketing advice from expert marketing masters . Here's the story. |
buy and resell very hard-to-find marketing seminars. | mainly buy from a well-
known seminar promoter named Jay Abraham. People who attend his seminars
pay between $5,000, and $30,000 a seat. Each person who attends one of his
seminars takes home recordings of the event on audiotape, video, CD. They also
get many other bonus items. The way | started this site was | wanted to go to a
$20,000 seminar, but did not have the money. | wasn’t about to pay this kind of
money for audiotapes of any seminar. So | did some research and found
somebody who had a set of these tapes that | wanted and | got them for $50.
After | studied them, | sold the on auction on eBay for $1700. My business was
born. I now buy and resell these rare hard to find seminars to folks who don't
have the money to go to the live events. There is a ton of free marketing and
advertising content, download and internet tools on this site from marketing
experts like Gary Halbert, Jay Conrad Levinson, John Carlton, Brian Keith Voiles,
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Deremiah Phillips *CPE, Bill Myers, Carl Galletti, Ted Nicholas, Joe Vitale, The
PR Doctor, Millionaire Mr. X, Taylor Trump, Herschell Gordon Lewis, Mr. Arthur
Hamel, and many other marketing experts. This content is from some of the
greatest marketing experts in the world. For more details go to the link
http://www.hardtofindseminars.com/AudioclipRights.htm

Site: http://www.ExecutiveAudiolnstitute.com

Title: http://www.ExecutiveAudiolnstitute.com offers you free rights to over 117
hours of downloadable audio interviews, marketing lessons and transcripts by
Gary Halbert, Jay Conrad Levinson, John Carlton, Brian Keith Voiles, Deremiah
Phillips *CPE, Bill Myers, Carl Galletti, Ted Nicholas, Joe Vitale, The PR Doctor,
Millionaire Mr. X, Taylor Trump, Herschell Gordon Lewis, Mr. Arthur Hamel, and
many other marketing experts

Description: Street-smart marketing advice from marketing pros and business
people who clawed their way to the top. Warning, not for the wishy-washy person
who is looking for ways to make a few hundred dollars extra a week. This is an
institute of learning and a shrine for serious marketing and business students
only to learn how to dominate their marketplace using direct marketing and result
getting advertising. It's a site accessible to any business who wants to train their
salesmen, wife, employees or customers how to get more from their business.
Web and marketing rights to this huge collection (117 hours of audio content,
mp3 downloads, and transcripts) is available for the asking. This includes the
rights to give away for free over 117 hours of downloadable audio interviews,
marketing lessons and transcripts by Gary Halbert, Jay Conrad Levinson, John
Carlton, Brian Keith Voiles, Deremiah Phillips *CPE, Bill Myers, Carl Galletti, Ted
Nicholas, Joe Vitale, The PR Doctor, Millionaire Mr. X, Taylor Trump, Herschell
Gordon Lewis, Mr. Arthur Hamel, and many other marketing experts. This
content is from some of the greatest marketing advice in the world. Details go to
http://www.hardtofindseminars.com/AudioclipRights.htm

Site: http://www.hardtofindads.com

Title: Hard to Find Ads

Description: http://www.hardtofindads.com is the site to create compelling
advertising copy that will shatter traditions and sales records from the world's
largest editorial style advertising swipe file. This is NOT a course on
copywriting... It's not theory ... not a transcript of philosophical debates about
which words you should include in your headline ... or not even the explanation
of benefits VS features. What's here are the ACTUAL ADS from the early 1910s,
20s, 30s, 40, 50s 60s and today and today (most over 50 years ago) by: On
http://www.hardtofindads.com, you can get free access or 700 classic hard-to-
find ads. Many of them are from the early 1900s. Other ads go up to the 1950s
and ‘60s. A majority of the ads were found from one of the largest publications
during the time. And most of the ads are in an editorial style format. An editorial-
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style ad can out pull an image-type ad 5-1, just because it's editorial People are
used to reading editorial content like a newspaper article or a magazines story.
So, I've deemed it editorial-type advertising because it's so powerful. It's an idea
generator. If you want to create an advertisement for your business you can go
look at the ads and get great headline ideas, get great openings for your first
paragraph of your letters and great example to use for your advertising. It's the
largest digital swipe file of its kind in the world. You can zoom in on the ads
super-close and read every word. It's another great free resource from Michael
Senoff.

Site: http://www.ClaudeHopkinsAdvertising.com

Title: Claude Hopkins Rare Ad Collection See & study 57 actual print ads
Description: Claude Hopkins Rare Ad Collection See & study 57 actual print
ads. Claude Hopkins is known as the greatest copywriter of all times. He had a
career back from the early 1900s all the way to the 1950s. There are several
books out on the market by Hopkins. One is called “My Life in Advertising” and
the other is called “Scientific Advertising.” These are two of the greatest books
on the subject of advertising and marketing ever written. | would recommend
them to anyone who wants to get a great fundamental education on marketing
and copyrighting. Claude Hopkin's books talk about all his life experiences that
he went through and his most successful advertising campaigns. Up until now his
ads have never been found. | went out and researched with the help of a
research historian and located 60 of his lost original print ads from the early
1900s. These are the same ads he talks about in his two books. These ads were
extremely hard to find. It's the world’s largest collection of Claude Hopkins’ print
actual ads. | decided to share this collection with the world, so we built an entire
course around this rare Claude Hopkins Ad collection. These ads are for serious
copywriting students only. http://www.ClaudeHopkinsAdvertising.com

14
Here's a quick and easy way you can get into the marketing consulting business. Work part time from

home. Help businesses make more money. Listen to hours of free interviews, case studies and how to
consultant training at http://www.hardtofindseminars.com/consulting.htm



http://www.claudehopkinsadvertising.com/
http://www.claudehopkinsadvertising.com/
http://www.hardtofindseminars.com/consulting.htm
http://www.hardtofindseminars.com/consulting.htm

FREE GIFT: A copy of our newest blockbuster, “BEHIND CLOSED DOORS: 21 Insider Consulting Secrets
You're NOT Supposed To Know.” (86 pages the most revealing, proprietary secrets on the subject of business
consulting that exists anywhere at http://www.hardtofindseminars.com/consulting.htm

Richard, Marketing Consultant

"There’s plenty of theory out there about
how to be a marketing consultant. My
HMA consulting system is the only one that
takes you step-by-step through the process
of making the first phone call, then to closing
the client, and finally to servicing the client.
Plenty of content out there in marketing on
what a business should do, but they’'re not
interested in the content. They want you to be
able to execute."

The biggest problem business owners have is not being able to get
the job done, and so they have plenty of consultants who tell them what to
do. Now, you’'ve got a system that is going to be able to take you through
and show you how to do it. And that’s the biggest difference in my HMA
Marketing System. For more information on the HMA System go to:

http://www.hardtofindseminars.com/HowToConsulting.htm

15
Here's a quick and easy way you can get into the marketing consulting business. Work part time from
home. Help businesses make more money. Listen to hours of free interviews, case studies and how to
consultant training at http://www.hardtofindseminars.com/consulting.htm



http://www.hardtofindseminars.com/HowToConsulting.htm
http://www.hardtofindseminars.com/consulting.htm
http://www.hardtofindseminars.com/consulting.htm

Copyright Notices

Copyright © 2004-2005 by JS&M Sales & Marketing Inc

No part of this publication may be reproduced or transmitted in any form or by any
means, mechanical or electronic, including photocopying and recording, or by any
information storage and retrieval system, without permission in writing from the
Publisher. Requests for permission or further information should be addressed to the
Publishers.

Published by:

Michael Senoff

JS&M Sales & Marketing Inc.

4735 Claremont Sq. #361

San Diego, CA 92117

1-800-237-0634 Office

858-274-2579 Fax

michael@hardtofindseminars.com
http://www.hardtofindseminars.com/MarketingConsulting.html

Legal Notices

While all attempts have been made to verify information provided in this publication,
neither the Author nor the Publisher assumes any responsibility for errors, omissions, or
contrary interpretation of the subject matter herein.

This publication is not intended for use as a source of legal or accounting advice. The
Publisher wants to stress that the information contained herein may be subject to varying
state and/or local laws or regulations. All users are advised to retain competent counsel to
determine what state and/or local laws or regulations may apply to the user’s particular
situation or application of this information.

The purchaser or reader of this publication assumes complete and total responsibility for
the use of these materials and information. The Author and Publisher assume no
responsibility or liability whatsoever on the behalf of any purchaser or reader of these
materials, or the application or non-application of the information contained herein. We
do not guarantee any results you may or may not experience as a result of following the
recommendations or suggestions contained herein. You must test everything for yourself.

Any perceived slights of specific people or organizations is unintentional.
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