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Here's a quick

Michael: Hi, this is Michael Senoff with www.hardtofindseminars.com. I think 
you are really going to enjoy this wonderful interview with David. 
David had contacted me the other day about a rare book he had 
found at an estate sale of over 3,000 books. I had an interest in the 
rare book business and even ordered a few books on the subject 
recently. David agreed to let me pick his brain and record the entire 
conversation about his vast experience as a rare book dealer, 
buyer, and seller. In this recording here’s what you’ll learn. You’ll 
learn what edition of rare books collectors never buy. You’ll learn 
how you could find the rarest of rare books, but without this one 
thing they are virtually worthless. You’ll learn one give away to 
instantly know if your rare book is worth big money. You’ll find out 
the one category of rare books that brings in the most money. You’ll 
find out who buys rare books and how to get the most money for 
them. You’ll find out about a re-emerging fad among movie stars 
and celebrities that can make you big money buying and selling 
rare books. You’ll find out about one book that could bring up to a 
quarter of millions dollars. You may even have this one in your attic 
or basement. If you find a rare book, what’s the very first thing you 
should do to protect yourself. Learn the best place to store your 
rare books. Learn the truth about what auction house will get you 
the most money for your rare book, either Christie’s or Sotheby’s. 
Find out how to estimate the hammer price before you take your 
rare book to auction. You’ll hear how David got his investment back 
after buying 3,000 rare books with the proceeds of selling just 12 
books. Learn facts you should know about what a certified 
copyright report will tell you and how to commission a copyright 
search in Washington for under $20. You’ll also find out how to get 
a free report called, How To Get A Certified Copyright Report. 
Learn how to get your books published up on Amazon.com. It’s a 
lot easier than you think. You’ll need ISBN number and a barcode 
for your books. Learn where and how to get one online…and much, 
much more. 

 
Michael: David, when you told me you were a rare book dealer that really 

interested me. As a matter of fact, I am putting together the world’s 
largest collection of Claude C. Hopkins ads. If you have time today, 
check them out at http://www.claudehopkinsadvertising.com. 
Anyway, I was doing some research on the subject of the rare book 
business and had even bought some books on Amazon.com. So 
tell me, how did you get into the rare book business? What got you 
started with rare books? 

 
David: I had always loved books. I started in 1979 collecting books for 

myself. 
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Michael: How old are you now? 
 
David: I’m 46 now. 
 
Michael: Where do you live? 
 
David: Utica, New York. The winters are pretty brutal here. In the spring 

we have a lot of estate sales and things like that. Back in 1979, 
when I got started, I was thinking about becoming a Catholic priest, 
but that was a long time ago. And I had collected a lot of old 
spiritual books and books written by Catholic authors going back to 
the mid-1800. And that’s how it kind of got started. I decided not to 
become a priest. I ended up donating all those books to a local 
seminary. I was always interested in old books. And then when I 
got into my own business, I used that background in looking for old 
books and I knew all the sources to find old books. And I started 
looking at some old business books. I was always interested in 
business. So, I started picking up some of these old books and now 
I’ve got a library of at least 500 to 700 books on old marketing, 
advertising, sales. 

 
Michael: I went to your site and I see that you sell a book about Ebay? 
 
David: Yes. I started an Ebay business back in 1998. In fact, when I got 

started online, a lot of what I did was on Ebay. I was selling used 
and rare books on Ebay. At that time in 1998, it was a great market. 

 
Michael: How great. Tell me about the good old days. 
 
David: Well, I’d have a stack of rare books that I’d go out to estate sales. 

I’d actually buy books from other rare book dealers. Get home. Put 
five or ten up on Ebay and I’d have them sold before the five-day 
auction was over. And it could be a positive cash flow anywhere 
from $500 to $800 a week just putting up used books. 

 
Michael: And all you had to do was to list the title of the book and the edition 

and all that? 
 
David: Yes. I would list the title. I would put the edition in there. Of course, 

the first edition always got the highest price. Collectors will not buy 
a second edition of a book. And as long as the dust jacket is 
present, rare books without dust jackets are worth very little unless 
they were originally published without a dust jacket. And I put those 
up on Ebay. And if the dust jacket was in good shape—and the 
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reason collectors will pay more for a dust jacket in good condition is 
because it is so rare to find an older book especially with a dust 
jacket intact. 

 
Michael: Well, how far back did they have dust jackets? I thought old books 

never had them. I thought that’s why when you go to an old 
bookstore; you just have the hardbound cover. You may have the 
gold foil printing on it. But did a lot or rare books have dust jackets? 

 
David: Yes, they really did. Going back, in fact, I think I have on my shelf 

one of the oldest books printed in the United States with a dust 
jacket on it and that was in 1885. Dust jackets at that time were 
simply there to keep dust off of the hard cover book. 

 
Michael: Did they have printing on them? 
 
David: Usually just the title. 
 
Michael: People want those dust jackets for resale value or for collector 

value? 
 
David: Yes. Well, what happened was as dust jackets were printed on 

most hard cover books between the late 1800’s to the 1920’s and 
’30’s, people throw away the dust jacket. They say the dust jacket 
is just a wrapping; kind of like the wrapping of a present of some 
kind. And they normally didn’t keep the dust jacket. Those who did 
keep the dust jacket because they would take the book off the shelf 
or put it back on the shelf it would get ripped and torn and 
shredded. Eventually it would get thrown away. So, it’s very rare to 
find good rare first edition book with a dust jacket on it and premium 
price is paid for them. 

 
Michael: I see. So, where did you learn how to give a book a value? When 

you came across an estate sale and you saw a lot of books, you 
may not have know the author or what they were about. How did 
you determine what they were worth? Are there some resources 
online or at that time how did you know or learn what was worth a 
treasure and what was not worth much? 

 
David: Well, there’s a couple, Patricia Ahern and her husband, publish a 

book every year called, Collected Book Values. And that is the 
standard reference source for collectors and dealers. And what it 
does it will go through thousands and thousands of used books. It 
will tell you who the publisher is, some signs to look for to make 
sure that it is a first edition, and the retail value of the book in there. 
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And I use that as a reference. But normally when I’m out in the 
field, it’s kind of a big book, so I don’t really take it with me. 

 
Michael: Do they have an online version? 
 
David: I don’t think they do. They only have a printed version and you can 

buy it at their website or on Amazon. I’ve never seen it online. 
 
Michael: So, that was your main guide. Does it reference hundreds of 

thousands of books? 
 
David: I’d say thousands. And they’re mostly from the 1940’s or earlier. 
 
Michael: So, what would you do if you went to an estate sale and you saw a 

bunch of books in that category? 
 
David: Well, in general there are certain categories of books that are 

always going to be more valuable than others. 
 
Michael: Like what? 
 
David: For example, mysteries, older mysteries from the 1930’s and 

1920’s are always going to be value if they’re a first edition and 
they have a dust jacket on them no matter who the author is. 

 
Michael: If there’s no dust jacket, it’s not worth the time? 
 
David: Right. The dust jacket is 90% of the value of the book. And I came 

into a first edition of a Daschle Hammett mystery that didn’t have a 
dust jacket on it. If it had the dust jacket on it, I could have sold it for 
$500. But it was a first edition and because the dust jacket was not 
present, I only got $40 out of it. And that’s how much difference the 
dust jacket makes. 

 
Michael: So, if you’re out there looking for rare books, if there’s no dust 

jacket, you’re not going to have something in the hundreds and 
hundreds of dollars? 

 
David: That’s correct. 
 
Michael: Are there exceptions? When you’re talking dust jacket, who’s the 

market? Who’s buying; collectors? 
 
David: Yes. Generally it’s going to be collectors or other book dealers. 
Michael: Other book dealers. 
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David: Yes, dealers who have physical shops. They’re constantly on the 

look out for used and rare books, especially online because they 
have to stock their shelves. 

 
Michael: How many of these dealers are out there in the United States or 

worldwide? 
 
David: There are probably 500 to 1,000 very active retail used and rare 

book dealers in the United States. And there’s some very, very 
aggressive collector or retail shops that cater to very expensive 
taste. There was an article in U.S.A. Today when I think I just 
started getting online back in 1996-97. And it was interesting 
because at one time the fad among stars and celebrities was to 
give rare books, rare first edition books to friends. And they 
mentioned a couple of retail booksellers that catered just to these 
celebrities. 

 
Michael: Very interesting. When a reseller or a specialty shop buys it from 

you—let’s say you find it at the estate sale. You sell it to a retailer 
for $500. 

 
David: Well, normally if the retail of the book is $500, I’m going to be 

selling it to the retail shop for anywhere from $250 to $300. 
 
Michael: So, they’re going to keystone it. 
 
David: Yes. 
 
Michael: So, that’s a typical markup on a rare book no matter how rare it is? 
 
David: Absolutely. 
 
Michael: So, there’s no books out there that are so rare that it can command 

such a high price, maybe five, ten, 20 times the original value? 
 
David: Actually there are rare books out there that command much more 

than that. For example, a first edition of Alice in Wonderland, you’re 
talking about a $250,000 book. It did not have a dust jacket on it; of 
course, it was printed in the late 1800’s. So, you’re not going to 
have a dust on that book. But, it’s worth $250,000 and it’s a very 
small book. 

 
Michael: How many were printed, do you know? 
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David: I really don’t know. 
 
Michael: Here’s my idea. Looking for rare books is like looking for treasure in 

the sea. 
 
David: It sure is. 
 
Michael: And what I do with my seminars is I look for rare seminars. I look 

for loads of seminars that are in people’s basements, in attics. I 
send them direct mail letters and I buy the stuff for pennies and I 
resell it for some good money. But, I thought it would be really fun 
to like find out and research the history of say that Alice in 
Wonderland book. Where it was published. What bookstores 
distributed it, what parts of the country? And use some direct mail 
to see if you can go out there and find a copy. 

 
David: That’s an interesting idea. That’s a really interesting idea. 
 
Michael: You could find out where it was, but you probably have that 

information. Where it was published, how many. I’m sure if you did 
some research you can find out how it was distributed, what areas 
it was. With some serious research, you may be able to get real 
close to where there’s a good chance of having those copies laying 
around. 

 
David: That’s really interesting. I hadn’t thought of that. But that is such a 

rare book. I think I recall at the time, when you have a super rare 
book like that, you don’t want to another dealer. You’re going to 
auction it at Christie’s or Sotheby’s. 

 
Michael: What do you do if you find a book like that? Do you insure it right 

away? 
 
David: The very first step is to catalogue the book. Take pictures 

extensively of the cover, the spine, and the copyright. Make sure 
that every single page in the book is intact. You want to make sure 
that the book is stored properly. That means it can’t be too moist 
and it can’t be too dry. 

 
Michael: Where would someone store the book if you found something like 

that? 
 
David: You don’t want to put into the basement or into an attic because the 

basement will generally be too moist, the attic will be too dry. So, 
you want to keep in the same living space that you’re in. But you 
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want to put it in a place where, number one, kids and dogs, insects, 
or anything else can’t get a hold of it. Some people will actually 
wrap the book in a plastic Mylar cover. And that protects at least 
any damage to the spine and to the boards itself. The next thing 
you want to do is if you think you have a very valuable book is you 
want to get a hold of Christie’s or Sotheby’s immediately and they 
will do a free evaluation of the book if you provide them with 
picture, if you provide them with details of the copyright and the 
publishing data. They can tell you pretty much if it’s a true first 
edition and give you an estimate of how much it’s worth and let you 
know when their next rare book auction is coming up and maybe 
even have it catalogued by them. 

 
Michael: You find out what it’s worth and you want to take it auction. And 

when they auction it off, the auctioneers make a percentage of what 
it goes for, correct? 

 
David: That’s correct. 
 
Michael: What’s the standard percentage, do you know? 
 
David: Normally it’s 10 to 15 up to 20% of the hammer price. But still, if 

you’re talking about a very rare book that could go for $100,000 or 
$200,000 and you’ve picked it up at an estate sales for $1.50; that’s 
a pretty small price to pay. 

 
Michael: That’s incredible. That’s is one of people’s biggest dreams. When 

you look in the National Enquirer and see a feature story about how 
someone has found something in a garage sale or at a thrift store 
and it being worth millions of dollars. Getting something for nothing 
and being a millionaire by accident. 

 
David: Yes. It’s a treasure hunt that you never get tired of. And even 

though my full time business right is Internet marketing and creating 
my own information product, like I said, just this past weekend I 
went out to an estate sale to see what I could find. And for 15 
minutes of searching I found this beautiful book, mystery, that I 
picked up for 50-cents and I’ll be able to sell this week for anywhere 
from $300 to $350. 

 
Michael: That’s great. Are you going to do it on Ebay? 
 
David: I will probably call a collector that I know. Over the years I’ve built 

up a number of collectors who are interested in particular subject 
matter, so this one’s interested in classic mysteries. 
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Michael: Let’s talk about what you emailed me about. You saw my site and 

you saw the hard to find books and the seminars I had. And you 
told me that you have something that’s quite rare. Can you tell me 
the story of what happened? 

 
David: Well, a few years ago I had the opportunity to purchase a private 

library. The gentleman that collected this library had been collecting 
books for over 30 years. And there were 3,000 volumes in the 
library. I was called upon to go and give an estimate for the estate 
and to make an offer if I was interested. With 3,000 volumes you 
really can’t go through every single volume. I did a very brief 
survey. Looked at a few books. He seemed to be a very serious 
collector and there were a number of valuable copies of mysteries 
and science fiction and some other highly collectable categories. 
So, I decided to place an offer on the entire library. 

 
Michael: How much was the offer, can I ask? 
 
David: Sure, the 3,000 volumes I was told by the lawyer handling the 

estate that previous offer of $300 was made, which was ridiculously 
low. He said he would not accept that. He would entertain a decent 
offer. Now, since I’d been out in the community and I buy books on 
a regular basis and I knew that there was some very valuable 
books in there, I offered him $1,500, which still is only 50-cents per 
volume. And he accepted my offer. I rented a truck and went down 
and had a couple of teenage boys help me out and load the truck. 
And I brought them home. 

 
Michael: 3,000 books. 
 
David: 3,000 books. 
 
Michael: What did you do next? 
 
David: I immediately started going through them. It took me about a week 

working six to eight hours a day just to kind of shift through the 
books and luckily this was in the summer. So, I had set up my 
garage so that I could set up some temporary shelves so that I 
could put the books up there. That’s one really critical thing 
especially when you have a lot of books. Sometimes you get them 
in boxes and they’re all stacked on top of each other. But if you 
leave them there too long, they ruin the spine and they ruin the 
covers of the books. You have to try to get up on shelves as soon 
as possible. I categorized them. I started pulling out the more 
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valuable books. Within I’d say 15 to 20 days after I finished 
cataloguing them; I got my entire investment back on just 12 books. 

 
Michael: You knew which ones had no value. Would you just junk those? 
David: Yes. There were about 500 to 600 books that had absolutely no 

value whatsoever, at least to me. And I put those back in the boxes 
they came in and I put them out in the front of my house. That’s 
kind of an interesting story too. I must have had a dozen boxes in 
the front of my house or more. The garbage men weren’t supposed 
to come to pick it up until the next Tuesday. I think this was like on 
a Wednesday or a Thursday. By the Tuesday that the garbage men 
came, all of the books were gone. People had stopped by and 
looked inside the boxes and just took out books that they wanted. 

 
Michael: So, you junked about 600 hundred of them. You found 12 books 

that you identified as rare. Number one they each had dust jackets 
if they were published within a certain year. Is that correct? 

 
David: That’s right. 
 
Michael: You were able to identify their value by the category? 
 
David: Right. 
 
Michael: Did you have to look in reference what you had in your hand to this 

directory that you were talking about? 
 
David: Yes. There were a few books that I wasn’t quite sure of the value. 

And I wanted to pinpoint a little bit more. I knew they were valuable, 
but I wanted to be sure. So, I used the reference book. 

 
Michael: Were you able to find them in reference book most of the time? 
 
David: Yes, a good deal of them I found in the reference book. Some of 

the more were valuable ones, in fact. There were a couple that I 
made $300 or $400 on. So, I almost got my investment back very 
quickly. Those were older Mark Twain books. Those were not 
published with a dust jacket originally. So, I felt comfortable selling 
those right away without a dust jacket. I knew they would maintain 
their value. Another one was a Wizard of Oz book, which is always 
very collectable. Children’s books, older children’s books are also 
very collectable. So, I sold those 12 books very quickly and 
recouped my $1,500 investment, which left me with almost $2,400. 
And as I’ve been selling those over the years, those are free profits 
really. 
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Michael: How many years ago was this when you got this collection? 
 
David: 1999. 
 
Michael: 1999, not that long ago. How much would you say you’ve made off 

that collection profit wise? 
 
David: About $6,000 just in pure profits. 
 
Michael: That’s great. Now let’s get to the copywriting course that you found. 

Can you tell me how you found that or at what point did you find it 
and just the story behind that? 

 
David: Well, because I had started an online business and I had been 

collecting business books over the years, I pulled out all of the 
business books. I knew generally they do not have a collectable 
value. But they were of interest to me because I was getting 
interested in business myself. So, I picked them out from my 
personal library. About two years ago, I decided to go through all 
the books that I had picked out. I had read a couple. One of them 
was Rosser Reeves book, Reality in Advertising. Is that the title? 

 
Michael: Yes, Reality in Advertising. 
 
David: I had read that several times and I had a number of other rare 

books and I came across his book that was a collection of Lessons 
on Copywriting, written by at that time the masters of copywriting 
for the 1920’s and 30’s. And it included sections written by Claude 
Hopkins, Bruce Barton, and a number of other notables. Now these 
are the guys who in their time were the masters in copywriting. Kind 
of like Jay Abraham is today. These were the guys who were well 
known and famous in the 1920’s and 30’s, who were involved in 
direct mail copy. 

 
Michael: What year was the course published? 
 
David: This was in 1924. 
 
Michael: And that’s right at the time when Claude Hopkins was hot. He had 

been in advertising copywriting for some time. So, he had some 
real experience behind him at that time and he was in the prime of 
his work years, too. What’s the size of the course? Tell me about 
the original? 
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David: Well, the original was a book. All the lessons were collected in book 
form. And I think what had happened was that the original book 
was published by Printer’s Ink. 

 
Michael: Oh, really. 
 
David: J. George Fredrick was the editor. 
 
Michael: I’ve got a couple of books by him. I was doing some research on 

that. So, that was a compilation from their Printer’s Ink. 
 
David: Yes it was. So, they were serialized and then they had published 

everything to do with copywriting and placed in a book that was 
published—I think Printer’s Ink was the publisher of the book at the 
time. And I saw this sitting on my shelf and I had loved the book. I 
had read it a number of times and it helped me greatly with my 
copywriting. And it finally dawned on me; I had one of those “duh” 
moments. And I said I can’t keep this to myself. I should republish 
this. 

 
Michael: Very interesting. 
 
David: It has 24 authors all together, for example, Harry Cleland, Charles 

Edison Parker, J.K. Frazier, Kenneth Good. Kenneth Good has a 
number of excellent books on advertising copywriting. T. Harry 
Thompson, George Dyer, Bruce Barton. 

 
Michael: Bruce Barton, he’s great. 
 
David: Claude Hopkins, of course. 
 
Michael: Can you tell me about some of the lessons with Claude Hopkins 

and what some of the subjects are on? 
 
David: He has just one lesson. Everyone has one lesson. There are 24 

lessons all together. His is titled, From Lessons I Have Learned in 
Advertising. 

 
Michael: How about Bruce Barton. What’s his lesson about? 
 
David: Human Appeals in Copy. 
 
Michael: Okay, Human Appeals in Copy. 
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David: It’s terrific. He relates this story of how a magazine had called to let 
him know that there was a quarter page available in his magazine, 
kind of one of those special low rates if he can get his advertising in 
right away because they had this vacant empty space. He put 
together very quickly an advertisement with a picture of Marie 
Antoinette. He was selling a set of books at the time—some 
historical books—biographies of famous people. It was very, very 
simple copy. He says it was very short and simple. But this is an 
interesting fact. Marie riding to her death on that quarter page 
pulled eight times as many coupons as we had ever gotten from 
one of these fine full-page ads and the glory and splendor of 
owning fine books. So he wrote a lot of copy selling books. 

 
Michael: What was the copyright date on that? 
 
David: I believe copyright was 1925. 
 
Michael: Now does it fall within the copyright thing? I thought it was anything 

before 1923 is public domain? 
 
David: Well, actually it’s approximately 75 years. So, right now anything 

around 1932 or earlier generally falls within public domain. What I 
did was, though, just to be sure, I commissioned a copyright search 
at the U.S. Copyright office to determine the status of the copyright. 
And I received a certified copyright report from their office. So, at 
that time I knew I could go ahead and republish it. 

 
Michael: So, is that a general rule? If you find a book or some audiotapes or 

whatever and you research it at the copyright office and you don’t 
find an official copyright there, today you could write something and 
put your name on it and put trademark or copyright and you’re 
protected under the copyright laws without filing a copyright with the 
government. But was it different back then? 

 
David: Yes, it was different. The original copyright only lasted; I think it was 

for 28 years. So, unless they renewed in the 28th year, then it would 
fall under the public domain. So, actually there’s a lot of work that 
was published back in the 1920’s and 30’s, even 40’s; the copyright 
expired 28 years after it was originally published. And a little known 
fact that not too many people know about is that even works up to 
1965 could be now in the public domain if the copyright notice was 
left off of the original published work. There’s a couple excellent 
reference works. One is Publishing Law, which you can find at 
Amazon that explains it better than I could. But the most important 
thing that you can do if you want to republish an older work is to get 
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a certified report from the U.S. Copyright office. And the thing that 
you want to look for in that certified copy report is not so much that 
it was originally copyrighter because almost all the works that you 
will find that are published by book publisher in the United States 
were copyrighted at one time. But what you want to look for in that 
report is that no renewals were found. That’s the key phrase that 
you want to look for, no renewals found, which means that it 
expired; the copyright expired 28 years after the original copyright 
date. 

 
Michael: Very interesting. So, if it wasn’t renewed, it’s fair game? 
 
David: That’s right. 
 
Michael: Can you do that online; this copyright search? 
 
David: Well, actually I have a report that I wrote on how to get a certified 

copyright report and how to do a copyright search. And I’d be 
happy to give you a copy of that. I pretty much published it as a 
public service and I give it out to anybody who asks. 

 
Michael: I would love it. 
 
David: There’s a lot of mystery around getting certified copy reports and 

most people think it’s a very difficult thing to do or very time 
consuming. And the fact is lawyers and other firms in Washington, 
DC, who will physically go to the US Copyright office for you and do 
the search. But that’s not necessary. And they charge anywhere 
from $200 to $500 per search. I did my own copyright search using 
the staff at the US Copyright office, which a lot of people don’t know 
about. You can just simply call them and ask them to do a search 
for you. And it cost me $60 and that’s it. 

 
Michael: Let’s say the book is fair game to republish. When you republish it, 

are there any requirements at all? Do you have to give the author of 
that book credit as the writer or could you eliminate his name totally 
and put your name there? What guidelines are there when 
something’s in public domain; do you know? 

 
David: I’m not an attorney. There are a lot of aspects of public domain that 

are legal and then you have other ethical questions. Do you really 
want to republish something where you take the author’s name off 
of it; the original author’s name off of it? Normally if you have a very 
well known book, you want to use—for the marketing standpoint—
you’d want to use the authors of that book. 
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Michael: When you republished this course, when you made that inside 

page, you gave it the exact name of what it was? Did you say 
reprinted or republished? How did you word it on your new 
publication? 

 
David: I have it published 2004. I have the format, design, typesetting, and 

editing copyrighted by me. The original copyright I completely 
removed because I believe it was copyrighted by Printer’s Ink at the 
time. But all of the contributors I left intact. So, I pretty much 
republished it, except I took the original publisher’s information out 
of it and replaced it with my own. Now a little known fact that, I 
guess when you do republishing of any kind especially work that’s 
in the public domain, is that yes other people can take the original 
work and republish it as their own. However, you can change the 
formatting, the design, the typesetting and do editing to the work 
itself, which I did because a lot of the language in the book was 
antiquated. 

 
Michael: You can copyright that. 
 
David: Copyright that as an original copyright, fully protected under US 

Copyright law. So, they can’t take my republished work, simply 
copy it in a copier, and then say that that is theirs. They would have 
to access the original published work in order to do that. 

 
Michael: How long did it take you to republish the course? 
 
David: It took about three months of getting the book into a digital file, 

reformatting the text. I simply used Word to do that. I hired out the 
scanning of the original book to another firm. I took their digital file 
and then I created the design, the formatting, and the typesetting, 
and the editing myself. So, it took about six months from project 
conception to the published work. 

 
Michael: And I saw you have it up on Amazon. 
 
David: Yes. 
 
Michael: How is that going there? 
 
David: It’s very new. About a week and a half old. 
 
Michael: Is it a tough process getting a book up on Amazon. 
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David: You know it was a lot easier than I thought. 
 
Michael: How did you do it? 
 
David: Well, number one you have to have an ISBN number. And in order 

to get an ISBN number, you just register with www.bowker.com. 
 
Michael: Who are they? 
 
David: They are the official international serial book number distributors. 
 
Michael: What does it cost for one of those things? 
 
David: They are the ISBN agency in the United States. 
 
Michael: And how much does it cost for an ISBN number? 
 
David: I believe you can purchase as few as ten ISBN’s at a time. I 

purchased 100 ISBN’s and I believe it cost me $500. 
 
Michael: Okay. That’s not too bad. 
 
David: They’re about $5 each. If you buy them in fewer quantities, it’s 

going to be more expensive. 
 
Michael: All right. So, you got an ISBN number. That’s number one. Then 

what do you do. 
 
David: Then set up an account at their website and list the books you want 

to publish. And this will put your book into the books in print 
catalogue. And this is a definitive source for bibliographic data on 
titles published in the United States. 

 
Michael: And this is all at the Bowker website? 
 
David: Yes it is. Once you buy your ISBN numbers, they will give you a 

free account. And in the account, you can set up as many 
published titles as you want. Each book title or CD is assigned one 
ISBN number. And once it’s been books in print, you can go to the 
Amazon site and sign up as an associate of the publishers 
associate program. If they accept your book, I think what they do is 
they query the books in print database. If they find it in there, then 
they will go ahead and approve your account and begin selling it on 
Amazon. 
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Michael: Now, once they approve it, how long does that process take? 
 
David: That process only took about a week and a half. 
Michael: That’s pretty good. 
 
David: Yes, it wasn’t bad at all. It was a lot more straightforward than I 

thought—much easier than I thought. 
 
Michael: So, what do you pay Amazon? 
 
David: Amazon collects 55%. 
 
Michael: You don’t have to pay any up front money with Amazon? 
 
David: As a publisher in their program, you have to pay a $29.95 fee per 

year. But that allows you to sell as many books as you have an 
ISBN for on their site. 

 
Michael: Amazon gives you a screen name or a user name and a password 

so you can upload your cover and your description and all the data 
and information about it? 

 
David: That’s right. 
 
Michael: That is great information. 
 
David: Yes. It was a lot easier to process than I thought. 
 
Michael: So, I could take some of my works, whether they’re a compilation of 

transcripts or audio recordings or what have you, get myself a block 
of ISBN numbers, register them in books in print. Now, what if I had 
an audio recording? 

 
David: They take audio recordings. 
 
Michael: That would be listed in books in print? I could take my audio 

recordings and I could catalogue all of them on Amazon for sale. 
 
David: That’s right. They take videotapes, they take CD’s, they take 

DVD’s, and they take published books. So, you could list them all 
on Amazon with one account. 

 
Michael: So, when people buy, that 50% goes right into your account. 
 

18
Here's a quick and easy way you can get into the marketing consulting business. Work part time from 
home. Help businesses make more money. Listen to hours of free interviews, case studies and how to 
consultant training at http://www.hardtofindseminars.com/consulting.htm 

http://www.hardtofindseminars.com/consulting.htm
http://www.hardtofindseminars.com/consulting.htm


FREE GIFT: A copy of our newest blockbuster, “BEHIND CLOSED DOORS: 21 Insider Consulting Secrets 
You're NOT Supposed To Know.” (86 pages the most revealing, proprietary secrets on the subject of business 
consulting that exists anywhere at http://www.hardtofindseminars.com/consulting.htm 
 

 

David: That’s right. And you know Amazon is a great place, I think, to 
place your work. I think it gives you a lot of credibility in just saying 
you that you have book on Amazon. 

 
Michael: Absolutely. 
 
David: It’s kind of neat. But you still have to do the marketing. 
 
Michael: I want to thank you for listening to www.hardtofindseminars.com. If 

you want to get in touch with any of the people we interview, please 
contact Michael at www.hardtofindseminars.com by email. You can 
email Michael@hardtofindseminars.com or you can call (858) 274-
7851. 
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A listing of my other web site and resources. 

Who Is Michael Senoff? Michael is a husband and father of two young boys in
Southern California. He has been a highly successful marketing consultant for
over 6 years. Originally from Atlanta Georgia and now based in San Diego, 
California. Michael works with small to medium sized companies on four different
continents. He is the co-author of the book: “BEHIND CLOSED DOORS: 21 
Insider Consulting Secrets You're NOT Supposed To Know.” (86 pages of 
the most revealing, proprietary secrets on the subject of business consulting that
exists anywhere and the soon to be released sequel: Advanced Consulting 
Techniques.  He is also the publisher of 125 audio cassette programs geared to
helping marketing consultants make more money. He is a frequent host on his 
web site called www.ExecutiveAudioInstitute.com.  Michael is an experienced 
internet marketer and talk show host and a popular professional interviewer.
Michael has taught 100% online around the country & around the world to more
than 50,000 students. His web sites Hard To Find Seminars and Executive 
Audio Institute are listed in the top 1% most visited web sites in the world. 
Michael has also worked as a coach and advisor to other famous marketing 
consultants. Michael may be contacted at Michael@hardtofindseminars.com or 
at (858) 274-7851 For Michael’s full biography and story go here

 

 
Site : http://www.hardtofindseminars.com  
Title : How to buy pre-owned Jay Abraham & Gary Halbert marketing books,
seminars, audio tapes, videos for pennies on the dollar?
Description:  If you've ever wanted to buy Jay Abraham and other marketing
materials but thought they were too expensive, then here's a way you can buy
them at huge discounts off their original retail cost. Also on the site is 117 hour 
of free audio marketing advice from expert marketing masters . Here's the story. I 
buy and resell very hard-to-find marketing seminars. I mainly buy from a well-
known seminar promoter named Jay Abraham. People who attend his seminars 
pay between $5,000, and $30,000 a seat.  Each person who attends one of his 
seminars takes home recordings of the event on audiotape, video, CD. They also
get many other bonus items. The way I started this site was I wanted to go to a
$20,000 seminar, but did not have the money. I wasn’t about to pay this kind of 
money for audiotapes of any seminar. So I did some research and found 
somebody who had a set of these tapes that I wanted and I got them for $50.
After I studied them, I sold the on auction on eBay for $1700. My business was
born. I now buy and resell these rare hard to find seminars to folks who don’t 
have the money to go to the live events. There is a ton of free marketing and
advertising content, download and internet tools on this site from marketing
experts like Gary Halbert, Jay Conrad Levinson, John Carlton, Brian Keith Voiles, 
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Deremiah Phillips *CPE, Bill Myers, Carl Galletti, Ted Nicholas, Joe Vitale, The
PR Doctor, Millionaire Mr. X, Taylor Trump, Herschell Gordon Lewis, Mr. Arthur
Hamel, and many other marketing experts. This content is from some of the
greatest marketing experts in the world. For more details go to the link 
http://www.hardtofindseminars.com/AudioclipRights.htm  

 
Site: http://www.ExecutiveAudioInstitute.com  
Title: http://www.ExecutiveAudioInstitute.com offers you free rights to over 117 
hours of downloadable audio interviews, marketing lessons and transcripts by
Gary Halbert, Jay Conrad Levinson, John Carlton, Brian Keith Voiles, Deremiah
Phillips *CPE, Bill Myers, Carl Galletti, Ted Nicholas, Joe Vitale, The PR Doctor,
Millionaire Mr. X, Taylor Trump, Herschell Gordon Lewis, Mr. Arthur Hamel, and 
many other marketing experts 
Description: Street-smart marketing advice from marketing pros and business
people who clawed their way to the top. Warning, not for the wishy-washy person 
who is looking for ways to make a few hundred dollars extra a week. This is an
institute of learning and a shrine for serious marketing and business students
only to learn how to dominate their marketplace using direct marketing and result
getting advertising. It’s a site accessible to any business who wants to train their 
salesmen, wife, employees or customers how to get more from their business. 
Web and marketing rights to this huge collection (117 hours of audio content,
mp3 downloads, and transcripts) is available for the asking. This includes the 
rights to give away for free over 117 hours of downloadable audio interviews,
marketing lessons and transcripts by Gary Halbert, Jay Conrad Levinson, John
Carlton, Brian Keith Voiles, Deremiah Phillips *CPE, Bill Myers, Carl Galletti, Ted 
Nicholas, Joe Vitale, The PR Doctor, Millionaire Mr. X, Taylor Trump, Herschell
Gordon Lewis, Mr. Arthur Hamel, and many other marketing experts. This
content is from some of the greatest marketing advice in the world. Details go to
http://www.hardtofindseminars.com/AudioclipRights.htm  

  
Site: http://www.hardtofindads.com  
Title: Hard to Find Ads 
Description: http://www.hardtofindads.com is the site to create compelling 
advertising copy that will shatter traditions and sales records from the world's
largest editorial style advertising swipe file. This is NOT a course on 
copywriting… It's not theory ... not a transcript of philosophical debates about
which words you should include in your headline … or not even the explanation
of benefits VS features. What's here are the ACTUAL ADS from the early 1910s, 
20s, 30s, 40, 50s 60s and today and today (most over 50 years ago) by:  On 
http://www.hardtofindads.com,  you can get free access or 700 classic hard-to-
find ads.  Many of them are from the early 1900s. Other ads go up to the 1950s 
and ‘60s.  A majority of the ads were found from one of the largest publications
during the time.  And most of the ads are in an editorial style format.  An editorial-
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style ad can out pull an image-type ad 5-1, just because it’s editorial People are 
used to reading editorial content like a newspaper article or a magazines story. 
So, I’ve deemed it editorial-type advertising because it’s so powerful. It’s an idea
generator.  If you want to create an advertisement for your business you can go 
look at the ads and get great headline ideas, get great openings for your first
paragraph of your letters and great example to use for your advertising.  It’s the 
largest digital swipe file of its kind in the world. You can zoom in on the ads 
super-close and read every word. It’s another great free resource from Michael
Senoff. 

 
Site: http://www.ClaudeHopkinsAdvertising.com  
Title: Claude Hopkins Rare Ad Collection See & study 57 actual print ads 
Description: Claude Hopkins Rare Ad Collection See & study 57 actual print
ads. Claude Hopkins is known as the greatest copywriter of all times.  He had a 
career back from the early 1900s all the way to the 1950s. There are several 
books out on the market by Hopkins. One is called “My Life in Advertising” and
the other is called “Scientific Advertising.” These are two of the greatest books 
on the subject of advertising and marketing ever written. I would recommend
them to anyone who wants to get a great fundamental education on marketing
and copyrighting.  Claude Hopkin’s books talk about all his life experiences that
he went through and his most successful advertising campaigns. Up until now his
ads have never been found.  I went out and researched with the help of a 
research historian and located 60 of his lost original print ads from the early
1900s. These are the same ads he talks about in his two books.  These ads were 
extremely hard to find. It’s the world’s largest collection of Claude Hopkins’ print 
actual ads.  I decided to share this collection with the world, so we built an entire
course around this rare Claude Hopkins Ad collection. These ads are for serious
copywriting students only. http://www.ClaudeHopkinsAdvertising.com  
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Richard, Marketing Consultant 

              "There’s plenty of theory out there about 
how to be a marketing consultant. My 
HMA consulting system is the only one that 
takes you step-by-step through the process 
of making the first phone call, then to closing 
the client, and finally to servicing the client. 
Plenty of content out there in marketing on 
what a business should do, but they’re not 
interested in the content. They want you to be 
able to execute." 

 The biggest problem business owners have is not being able to get 
the job done, and so they have plenty of consultants who tell them what to 
do. Now, you’ve got a system that is going to be able to take you through 
and show you how to do it. And that’s the biggest difference in my HMA 
Marketing System. For more information on the HMA System go to:  

 http://www.hardtofindseminars.com/HowToConsulting.htm
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Here's a quick and easy way you can get into the marketing consulting business. Work part time from 
home. Help businesses make more money. Listen to hours of free interviews, case studies and how to 
consultant training at http://www.hardtofindseminars.com/consulting.htm 

http://www.hardtofindseminars.com/HowToConsulting.htm
http://www.hardtofindseminars.com/consulting.htm
http://www.hardtofindseminars.com/consulting.htm
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Legal Notices 

While all attempts have been made to verify information provided in this publication, 
neither the Author nor the Publisher assumes any responsibility for errors, omissions, or 
contrary interpretation of the subject matter herein. 
 
This publication is not intended for use as a source of legal or accounting advice. The 
Publisher wants to stress that the information contained herein may be subject to varying 
state and/or local laws or regulations. All users are advised to retain competent counsel to 
determine what state and/or local laws or regulations may apply to the user’s particular 
situation or application of this information. 
 
The purchaser or reader of this publication assumes complete and total responsibility for 
the use of these materials and information. The Author and Publisher assume no 
responsibility or liability whatsoever on the behalf of any purchaser or reader of these 
materials, or the application or non-application of the information contained herein. We 
do not guarantee any results you may or may not experience as a result of following the 
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Any perceived slights of specific people or organizations is unintentional. 
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