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Here's a quick

Michael: You could have the greatest sales people in the world but if the 
people who you’re talking to aren’t decision makers and aren’t your 
prospects, there’s nothing that’s going to get them to buy. 

 
(Music) 
 
Guest: We have a company in Calgary with a popular product that we sell 

over the web. 
 
Michael: Over the web.  What is the software product? 
 
Guest: It is a software that uses timesheets and expense reporting 

software.  It automates the whole process.   
 
Michael: Is this your company? 
 
Guest:  Yes, this is my company. 
 
Michael: How long have you been in business? 
 
Guest:  Since 1963(?). 
 
Michael: So, not a start up company.  You’ve been in business for a while.  

How’s it going? 
 
Guest: Oh, it’s wonderful.  We would like you to know that we are growing 

very slowly and are very happy with it.  But we think we could do 
much more.  For example, we get about 1200 leads. 

 
Michael: 1200 leads a month. 
 
Guest: A month, yes. 
 
Michael: Very good.  And explain to me a little bit about this software.   
 
Guest: Software is for timesheet and expense tracking.  For example, 

companies could use it for tracking how they are spending their 
time, what projects are getting done, how much are the projects 
costing, and are they billing the time properly for these projects. 

 
Michael: Who’s your main customer? 
 
Guest: Our main customers are either small in the type company, or 

smaller departments within larger companies. 
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Michael: So, the small company is using it to track projects being done by 
their employees and sales people? 

 
Guest: Just the employees.  We don’t focus much on sales, just project 

dates. 
 
Michael: So, just their employees.  So the small companies are trying to 

determine what it’s costing them per project. 
 
Guest: Yes, and also for billing our client’s properly. 
 
Michael: Is it billing software, too?  Like what an attorney would use? 
 
Guest: Yes, you can use the information to bill your client. 
 
Michael: I understand.  Is it a software for the PC? 
 
Guest: It’s for the Internet.  You install it on your Internet server.  Any 

number of employees can access it and fill out their time and 
expense. 

 
Michael: Is it something the small company would require the employees to 

do? 
 
Guest: Yes. 
 
Michael: Tell me what the benefits of having that software and implementing 

that system are for the company. 
 
Guest: For the company is to track the project profitability and also to track 

that the projects are on time.  They can bill their clients faster so 
that cash flow increases.  And also today a lot of people don’t fill in 
their time properly and what happens if the organization ends up 
not collecting the money. 

 
Michael: So, you’re getting 1200 leads.  Are people filling out name, e-mail 

address, mailing address, phone numbers? 
 
Guest: Yes. 
 
Michael: And what are you doing with those leads? 
 
Guest: We have a telesales process.  Basically to follow up on quotes(?).  

Our quote (?) ratio is 3%. 
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Michael: Three percent. 
 
Guest: Yes, we would like to move that up. 
 
Michael: Let me as you this.  When someone fills out that information on 

your site, what are they promised?  Why are they filling it out? 
 
Guest: When they are filling it out, the offer is 14-day free trial of the 

product.  They can use it 14 days – full use. 
 
Michael: It’s not a download though.  It just connects them into the software 

on the Internet. 
 
Guest: They could download it.  They can install it on their machine and 

they’ll be able to use it. 
 
Michael: So, it’s a free trial offer of the software.  And you’re converting only 

3%. 
 
Guest: Yes. 
 
Michael: And you’d like to do more. 
 
Guest: Yes, we would like to do more. 
 
Michael: So, what happens is someone downloads the software and then do 

they get a follow-up telephone call? 
 
Guest: Yes, they do get a follow-up telephone call. 
 
Michael: When? 
 
Guest: We follow up with them once a day for 14 days. 
 
Michael: Fourteen days – one phone call per day. 
 
Guest: Yes. 
 
Michael: How much does the software cost if someone chose to buy it? 
 
Guest: Typically, our average user license is for 25 users and costs about 

$4000. 
 
Michael: So, it’s a high-end product. 
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Guest: It’s probably somewhere in the mid-price. 
 
Michael: $4000.  And is that your minimum license, 25? 
 
Guest: Yes.  The minimum license is 10, but on an average people buy a 

25-user license. 
 
Michael: So, that’s $4,000.  The person who downloads it gets a call for 14 

days. 
 
Guest: Yes. 
 
Michael: Is the person who is calling . . . obviously they are trained on the 

software and can answer questions and show the person who 
downloaded it how to do it, right? 

 
Guest: Yes.  The process is you follow up, you show them how, get their 

evaluation on how it’s going, answer any objections, and then close 
the sale. 

 
Michael: Why isn’t there a higher closing ratio?  What do you think?  Three 

percent is pretty low. 
 
Guest: Yes.   
 
Michael: What’s the problem? 
 
Guest: I think the sales process is not being followed.  Consequently . . . 
 
Michael: By your telemarketers? 
 
Guest: Yes.  Our average sales rep produces only 50% of the top sales 

rep. 
 
Michael: So, your top sales rep . . . How many sales reps do you have? 
 
Guest: We have six. 
 
Michael: Are they all in-house? 
 
Guest: Yes, they are all in-house. 
 
Michael: And your top guy is doing how much of the business for the whole 

company. 
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Guest: For the whole company, he’s probably doing 20%. 
 
Michael: He’s doing 20% of the business.  You have six people, so the other 

5 are doing what? 
 
Guest: The other five are doing . .  
 
Michael: Eight, nine percent? 
 
Guest: Yes, eight, nine percent. 
 
Michael: What’s your top guy doing that these other people aren’t doing?   

He’s working harder? 
 
Guest: He’s following the process competently, every day and every 

month. 
 
Michael: What do you pay your employees who do the telemarketing? 
 
Guest: We pay a base salary, plus commission.  Our top rep makes up to 

about 70 to 80, annually. 
 
Michael: You say you have a base salary.  What’s the commission if they 

make a sale? 
 
Guest: The commission is 4% of the revenue. 
 
Michael: So on $4,000 . . . what’s 4% of 4000.  Ten percent would be 400, 

so it’s a little under $200.  Let me ask you this.  Once someone 
signs up with you, and they pay $4000 for the service . . . that’s an 
unlimited use? 

 
Guest: Yes, it’s an unlimited use. 
 
Michael: Do you have any back end sales, or secondary product that they 

can be sold, like training or anything like that?  Tell me about that. 
 
Guest: We can sell additional modules. 
 
Michael: Additional modules? 
 
Guest: Yes, additional modules. 
 
Michael: Licenses? 
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Guest: Yes, additional licenses. 
 
Michael: And how are they sold?  In packets of ten? 
 
Guest: Yes, packets of ten. 
 
Michael: And what’s a packet of ten additional cost? 
 
Guest: It’s about $900. 
 
Michael: And what percentage are ordering additional? 
 
Guest: About 30%. 
 
Michael: 30%.  Does the sales rep make money on that? 
 
Guest: Yes. 
 
Michael: So, he makes the 4% on that, too? 
 
Guest: No, he makes 2% on that. 
 
Michael: So, your top sales guy is making around 70-80 thousand, and your 

other sales reps are making . . . 
 
Guest: They are making anywhere from 40 to 65. 
 
Michael: So, they must be fat and happy.  And you’re telling me they aren’t 

really doing all their work. 
 
Guest: Yes. 
 
Michael: If you got the other sales reps to do what they are supposed to do, 

what do you think  . . .  If only that, let’s look at incremental 
changes.  If we can put a system in place and get your other 
employees to do what they need to do, what do you think that 
would mean for business? 

 
Guest: We would have 50% growth. 
 
Michael: Are your sales reps scripted, or are they winging it? 
 
Guest: The top sales rep is scripted.  The rest of them are, for most of the 

time, they are winging it.  
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Michael: Why aren’t they scripted? 
 
Guest: We are finding it difficult to get the sales process implemented in 

that we are not able to get them to use the script every time. 
 
Michael: What if you told them if they don’t use the script, they’re fired? 
 
Guest: (laughing) 
 
Michael: I mean who’s working for who?  Are you too nice? 
 
Guest: Probably. 
 
Michael: Well, let’s toughen up.  This is business.  If they don’t use the 

script, you’re out of here, because there’s lots of people who have 
lost their jobs who would love to take their place, right?   

 
Guest: (sounds agreement) 
 
Michael: So, I think this, right here, is a management issue.  That one 

change could mean a lot of money.  Come on, they’re making good 
money.  They’re sitting in a room doing telemarketing.  It’s not that 
demanding of a job, is it? 

 
Guest: It’s probably more . . . 
 
Michael: Psychologically. 
 
Guest: Yes, psychologically, it’s not demanding, no.  It’s probably 

repetitive. 
Michael: It’s repetitive.  What are their hours? 
 
Guest: Their hours are they work from 7:00 am to 4:00 pm. 
 
Michael: That’s a long day on the phone.  Have you thought about maybe 

bringing in . . . do you have applicants for new telemarketing 
people?  Do you have other people who you could bring in?  Let’s 
say if you shortened the hours.  You may want to shorten the hours 
so the intensity is better on the phone.  Like have a 7 to 1, or a 7 to 
12 shift, and then maybe a 12 to 4 shift.  Because that many hours 
on the phone is really tough and if you brought in a fresh group of 
phone people, that may help you out. 

 
Guest: Having a shift from 7 to 12 and a new shift from 12 to 4. 
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Michael: Yes.  Could you . . . if these people perform . . . think about it.  
You’re paying them about $200 on an initial sale.  What’s the 
margin on one sale for your company?   

 
Guest: One sale is different from multiple sales.  I think it’s probably 

anywhere between 10 to 30 percent. 
 
Michael: Net margin? 
 
Guest: Yes, net margin. 
 
Michael: Isn’t it a software interface?  I know you have costs with your 

company and stuff, but it’s not a hard product. 
 
Guest: No, it’s not. 
 
Michael: So, you’ve got pretty high margins, right? 
 
Guest: Yes, obviously we have expenses, and everything else is profit. 
 
Michael: It’s nice profit.  And all the work’s been done and it’s set up.  Now 

you just need sales.  What if you did this?  What if you cut their 
hours down, but paid them double the commission.  So, you can 
approach them this way.  You could give them more incentive to 
follow the script, to sell harder, have more energy, and make the 
same amount of money within half the time.  Because you can 
afford it.  If they just made one extra sale for your company, the 
margins are there to pay them an extra $200, you know.  Then you  
bring in another shift, and train them, and start them fresh.  And 
when you train them, you bring them in and say this is how it is.  
You have a script that they have to follow for those 14 days.  Even 
if they’re reading it.  What you can do . . . I think finding and training 
super sales people and programming them – bringing them into 
your training system – may be good for you because you could 
weed out all the people who aren’t producing for you and find those 
super star sales people.  Then, if they can work half the time, they 
can go take the rest of the day off.  As long as they are producing 
for you, right?  I think that will be dramatic for you.  They will be 
fresher, it won’t seem like such a long day, they can make more 
money, even if you pay them the extra $200 – or maybe an extra 
20% commission on a sale, that may give them more incentive to 
make the same amount in half the time.  Because the bottom line 
is, your company is relying on these sales people.  This is where 
the money comes from, right?  Everything else is just an expense, 
correct?   
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Guest: Yes. 
 
Michael: So, you may as well treat them like kings.  And then your scripting.  

Who designed the scripting for your top producer? 
 
Guest: We brought in a sales consultant last year working with input from 

our top sales guy. 
 
Michael: In your scripting, I don’t know how detailed it is, are there ways to 

answer objections? 
 
Guest: Yes. 
 
Michael: You’ve got all that in there? 
 
Guest: Yes. 
 
Michael: And is it organized easily for someone to go to if there’s a question 

or objection?  They can go right to it? 
 
Guest: We are revising that as we go along to be able to act quickly. 
 
Michael: Is there software that can have this scripting in there? 
 
Guest: Yes, there is software available, but we haven’t tried it. 
Michael: Are all your sales people sitting in front of computers? 
 
Guest: Yes. 
 
Michael: That’s one link of your business right there.  And that’s the most 

important link.  That’s one very important link.  But there’s also 
another link and that’s why your customers aren’t buying.  Now you 
said it’s because your sales people aren’t following the script.  But 
maybe it’s something else.  Do you have any other ideas as to why 
someone who signs up for a free version other than them not 
having time to look at the software, why they’re not following 
through.  Are they mostly just people looking for free downloads? 

 
Guest: Some of them are, but most of them are playing the waiting game.  

They don’t want to make a decision.  They don’t have time, or are 
not able to get approval from their boss, or they are still evaluating 
to see if the features meet their needs.  It’s mostly waiting. 

 
Michael: It’s mostly waiting.  They kind of like what you have, but . . .  
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Guest: They are either too afraid to commit right now, to buy the product 

and use it, or they are . .  
 
Michael: Are they decision makers – these people who are doing free 

downloads? 
 
Guest: No, they are not the decision makers.  We have a two level process 

there.  One is the technical with complementary evaluate.  And then 
there is the decision maker who negotiates.  We hardly get asked 
to be the decision maker, so we have to influence the technical 
buyers. 

 
Michael: Right.  These are just your leads that are coming in off the Internet, 

correct?  Is this a 100% source of your leads? 
 
Guest: Yes, it’s 100% of our leads. 
 
Michael: Sounds like to me, since you’re only closing 3%, and aside from the 

fact that your sales people – you know you could have the greatest 
sales people in the world - but if the people you’re talking to aren’t 
decision makers and aren’t your prospects – there’s nothing that’s 
going to make them or get them to buy.  You might be talking to the 
wrong people.  So you may be getting a lot of downloads, and a lot 
of free looky-loos, but those aren’t the people who can make a 
decision.  Another approach may be is some direct marketing, 
directly to the decision makers.  Who is your ideal decision maker?  
The owner? 

 
Guest: For small and midsize businesses, it is typically the owner of the 

company.  But if it is within a large organization, a small group 
within a large organization, it’s a manager, the department 
manager.  Sometimes its 3 or 4 of these people. 

 
Michael: How easy is it to figure this software out, for the average user? 
 
Guest: Very easy, USB connection, CD; all packaged.  Once we get them 

looking into software, they are wowed. 
 
Michael: What happens on the first follow up?  “Hi, you downloaded our 

software, were you able to get it, was it on the computer . . .” 
 
Guest: Yes, they usually get it loaded on the computer and them we ask 

them some qualifying questions on when do you want to implement 
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this, is this an actual project, who’s the decision maker . . . those 
kinds of qualifying questions. 

 
Michael: If they are not a qualified prospect, do you call them back. 
 
Guest: If this is not a qualified prospect, we send a newsletter every month 

to them. 
 
Michael: Here’s an idea.  I would take one of your telemarketers for maybe 

two or three days and have them do nothing but call customers who 
downloaded the software and tell them you’re doing research and 
you understand that they didn’t buy the software and you want to 
know the reasons why.  This should be their job for two or three 
days and have them write down all the reasons that they compile 
from all the different people that they talk to of real reasons why 
they didn’t follow through.  Was it price?  Was it too hard to 
understand?  It didn’t work with my system.  My boss didn’t want it.  
I’m just an employee here.  I was just playing on the Internet.  I just 
like free downloads.  Everything . . . compile them.  And I think that 
will give you very valuable information about your customers who 
are downloading your free software and some real insight into your 
business.  If you look at those reasons why, and realize that these 
people may not be my perfect market, then you may want to 
change your strategy in generating more qualified leads.  Because, 
imagine, your dealing – only three percent are buying – 97% of 
those people – all your resources at your company are talking to 
what we call dead wood. 

 
Guest: Yes. 
 
Michael: Now that’s expensive.  You only want to deal with the most 

qualified prospects that you can.  Just because they download 
something for free doesn’t mean that they are qualified.  A good 
idea to weed out the dead wood is to charge somebody for the 
software, even if it’s for $10.  Do they have to put a credit card in for 
the free download? 

 
Guest: No. 
 
Michael: Or to offer a 30-day free trial where they have to commit a credit 

card number with an expiration date and their card won’t be 
charged for 30 days unless you hear from them.  So if you could 
qualify them better, then – let’s say you filter out 70% of the dead 
wood and you only have 30% of these leads, even though it’s not 
1200, it may be 360, but they’ll be more qualified and your numbers 
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will jump through the roof .  And think of all the money you’re saving 
– you’re not wasting phone time, you’re not wasting salary time, 
talking to dead wood.   

 
 Now that’s just one idea from the leads coming through from the 

internet.  There’s also a ton of different ways you can generate 
leads.  Multiple, multiple ways you can generate leads that are 
outside of the internet.  But you have to determine – well you’ve 
determined a little bit who your market is – but now you need to get 
your USP and your sales message across to them in a different 
way other than the internet.  Maybe through e-mail marketing, 
maybe through a joint venture relationship with another company 
who sells to the same customers you sell to.  What I tell people is, 
make a list of every other kind of vendor that sells to your business 
owner.  May be something that’s non-competitive, but related to 
what you do.  And if you had a sales letter outlining all the reasons 
why someone should consider getting this software and have.  Let’s 
say there was a company that sold these business owners, say 
computer software that was unrelated to your software, and they 
endorsed your product and they said, “Look, I don’t usually endorse 
people, but there’s a company here that’s got some software that 
we learned about that can dramatically save your company money 
by organizing your billing system and I recommend you giving it a 
try.”  So it could be a referral from another company endorsing your 
product.  So, it’s not coming from you saying, “Look how great we 
are.  Check our software out.”  It’s coming from a trusted vendor 
that your business owner already has an established relationship 
with and is buying from and it’s just like a referral.  And it’s much 
more powerful coming from a third party endorsing your product.  
Does that make sense?  So if you wrote a list down of all the other 
types of vendors that are non-competing but relating, who could 
logically endorse your product and service and set up relationships 
with them, where you could pay them the commission, pay them 
the $200, and that’s another source for generating leads and sales.  
Does that make sense?  That could be very powerful.   

 
 All these things – you know I have the marketing materials from Jay 

Abraham.  There’s one thing after talking to you that really sticks 
out in my mind.  It’s the PDQ program that Chet Holmes and Jay 
Abraham did together.  I think it would be perfect for you because 
it’s about systems.  Implementing systems within your organization.  
How to get super star sales people.  There’s some great stuff in 
there.  It’s a combination of Jay Abraham – I mean it’s more system 
oriented, but I think it would fit well with you.  Have you studied any 
Jay Abraham material? 
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Guest: No, I’m happy to reading his book. 
 
Michael: Which book?  The one from the bookstore? 
 
Guest: Yes. 
 
Michael: That’s a good book.  The stuff that he normally sells is a lot more 

detailed.  Have you learned some things in the book? 
 
Guest: Yes, the way to market. . . 
 
Michael: To grow your business.  It’s a real general overview.  If you want 

the meat of what that book’s about and some of his more detailed 
programs, I have that stuff.  How do you like to learn?  Audiotape, 
or written material, or what? 

 
Guest: I like both the written material and some kind of coaching. 
 
Michael: The coaching program.  Well, I can help you in both those areas.  I 

can help you with ongoing consulting and I can help you with 
getting you the information on audiotape and written material.  Let 
me ask you this.  What kind of investment – where would you be 
comfortable in starting with some Jay Abraham and Chet Holmes 
material, with some of this stuff that I’ve been talking about?  

 
Guest: Since we are looking at sales, I would like to start with a book on 

the sale process, get the sales process implemented.  The next 
would be fixing the qualified leads and bring in other kind of 
decision makers into the sales process. 

 
Michael: There’s two things I’d recommend.  I’d definitely recommend you 

start with the PDQ.  The PDQ is what I talked about – Jay Abraham 
and Chet Holmes – their audiotapes.  I think it’s like 28 audiotapes, 
or 25, I’m not exactly sure.  You can listen to those in the car on 
audio.  Then I have something else – it’s called “The Sales Script 
Book”.  It’s by a guy named Dr. Donald Moyhan.  He’s a foremost 
psychologist in the psychology of sales.  You can use this.  It has 
every single answer you can imagine to any objection you get from 
your prospects.  It is incredible.  Anything you can think of on all 
kinds of objections.  He gives you word for word scripts that you 
can implement in your scripting to come back to your sales 
prospects as you’re on your phone telemarketing them.  He uses 
these scripts with some of the largest telemarketers in the country.  
They are answers to objections that have been proven to be the 
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most effective in generating sales.  I think that would be very 
valuable for . . . 

 
 
 
 
Michael: I want to thank you for listening.  This is Michael Senoff with 

www.hardtofindseminars.com.  If you want to get in touch with any 
of the people we interview please e-mail me at 
Michael@hardtofindseminars.com.  That’s 
Michael@hardtofindseminars.com.  
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A listing of my other web site and resources. 

Who Is Michael Senoff? Michael is a husband and father of two young boys in 
Southern California. He has been a highly successful marketing consultant for
over 6 years. Originally from Atlanta Georgia and now based in San Diego,
California. Michael works with small to medium sized companies on four different 
continents. He is the co-author of the book: “BEHIND CLOSED DOORS: 21 
Insider Consulting Secrets You're NOT Supposed To Know.” (86 pages of 
the most revealing, proprietary secrets on the subject of business consulting that
exists anywhere and the soon to be released sequel: Advanced Consulting 
Techniques.  He is also the publisher of 125 audio cassette programs geared to
helping marketing consultants make more money. He is a frequent host on his
web site called www.ExecutiveAudioInstitute.com.  Michael is an experienced 
internet marketer and talk show host and a popular professional interviewer.
Michael has taught 100% online around the country & around the world to more
than 50,000 students. His web sites Hard To Find Seminars and Executive 
Audio Institute are listed in the top 1% most visited web sites in the world. 
Michael has also worked as a coach and advisor to other famous marketing
consultants. Michael may be contacted at Michael@hardtofindseminars.com or 
at (858) 274-7851 For Michael’s full biography and story go here

 

 
Site : http://www.hardtofindseminars.com  
Title : How to buy pre-owned Jay Abraham & Gary Halbert marketing books,
seminars, audio tapes, videos for pennies on the dollar?
Description:  If you've ever wanted to buy Jay Abraham and other marketing
materials but thought they were too expensive, then here's a way you can buy 
them at huge discounts off their original retail cost. Also on the site is 117 hour 
of free audio marketing advice from expert marketing masters . Here's the story. I
buy and resell very hard-to-find marketing seminars. I mainly buy from a well-
known seminar promoter named Jay Abraham. People who attend his seminars 
pay between $5,000, and $30,000 a seat. Each person who attends one of his 
seminars takes home recordings of the event on audiotape, video, CD. They also
get many other bonus items. The way I started this site was I wanted to go to a
$20,000 seminar, but did not have the money. I wasn’t about to pay this kind of 
money for audiotapes of any seminar. So I did some research and found 
somebody who had a set of these tapes that I wanted and I got them for $50.
After I studied them, I sold the on auction on eBay for $1700. My business was
born. I now buy and resell these rare hard to find seminars to folks who don’t
have the money to go to the live events. There is a ton of free marketing and 
advertising content, download and internet tools on this site from marketing
experts like Gary Halbert, Jay Conrad Levinson, John Carlton, Brian Keith Voiles,
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Deremiah Phillips *CPE, Bill Myers, Carl Galletti, Ted Nicholas, Joe Vitale, The 
PR Doctor, Millionaire Mr. X, Taylor Trump, Herschell Gordon Lewis, Mr. Arthur
Hamel, and many other marketing experts. This content is from some of the
greatest marketing experts in the world. For more details go to the link 
http://www.hardtofindseminars.com/AudioclipRights.htm  

 
Site: http://www.ExecutiveAudioInstitute.com  
Title: http://www.ExecutiveAudioInstitute.com offers you free rights to over 117 
hours of downloadable audio interviews, marketing lessons and transcripts by
Gary Halbert, Jay Conrad Levinson, John Carlton, Brian Keith Voiles, Deremiah
Phillips *CPE, Bill Myers, Carl Galletti, Ted Nicholas, Joe Vitale, The PR Doctor,
Millionaire Mr. X, Taylor Trump, Herschell Gordon Lewis, Mr. Arthur Hamel, and
many other marketing experts 
Description: Street-smart marketing advice from marketing pros and business
people who clawed their way to the top. Warning, not for the wishy-washy person 
who is looking for ways to make a few hundred dollars extra a week. This is an
institute of learning and a shrine for serious marketing and business students 
only to learn how to dominate their marketplace using direct marketing and result
getting advertising. It’s a site accessible to any business who wants to train their
salesmen, wife, employees or customers how to get more from their business. 
Web and marketing rights to this huge collection (117 hours of audio content,
mp3 downloads, and transcripts) is available for the asking. This includes the
rights to give away for free over 117 hours of downloadable audio interviews, 
marketing lessons and transcripts by Gary Halbert, Jay Conrad Levinson, John
Carlton, Brian Keith Voiles, Deremiah Phillips *CPE, Bill Myers, Carl Galletti, Ted
Nicholas, Joe Vitale, The PR Doctor, Millionaire Mr. X, Taylor Trump, Herschell
Gordon Lewis, Mr. Arthur Hamel, and many other marketing experts. This
content is from some of the greatest marketing advice in the world. Details go to
http://www.hardtofindseminars.com/AudioclipRights.htm  

  
Site: http://www.hardtofindads.com  
Title: Hard to Find Ads 
Description: http://www.hardtofindads.com is the site to create compelling 
advertising copy that will shatter traditions and sales records from the world's
largest editorial style advertising swipe file. This is NOT a course on 
copywriting… It's not theory ... not a transcript of philosophical debates about 
which words you should include in your headline … or not even the explanation
of benefits VS features. What's here are the ACTUAL ADS from the early 1910s, 
20s, 30s, 40, 50s 60s and today and today (most over 50 years ago) by:  On 
http://www.hardtofindads.com,  you can get free access or 700 classic hard-to-
find ads.  Many of them are from the early 1900s. Other ads go up to the 1950s
and ‘60s.  A majority of the ads were found from one of the largest publications 
during the time.  And most of the ads are in an editorial style format.  An editorial-
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style ad can out pull an image-type ad 5-1, just because it’s editorial People are 
used to reading editorial content like a newspaper article or a magazines story. 
So, I’ve deemed it editorial-type advertising because it’s so powerful. It’s an idea
generator.  If you want to create an advertisement for your business you can go
look at the ads and get great headline ideas, get great openings for your first 
paragraph of your letters and great example to use for your advertising.  It’s the 
largest digital swipe file of its kind in the world. You can zoom in on the ads
super-close and read every word.  It’s another great free resource from Michael
Senoff. 

 
Site: http://www.ClaudeHopkinsAdvertising.com  
Title: Claude Hopkins Rare Ad Collection See & study 57 actual print ads 
Description: Claude Hopkins Rare Ad Collection See & study 57 actual print 
ads. Claude Hopkins is known as the greatest copywriter of all times.  He had a 
career back from the early 1900s all the way to the 1950s. There are several 
books out on the market by Hopkins. One is called “My Life in Advertising” and
the other is called “Scientific Advertising.” These are two of the greatest books 
on the subject of advertising and marketing ever written. I would recommend
them to anyone who wants to get a great fundamental education on marketing
and copyrighting.  Claude Hopkin’s books talk about all his life experiences that
he went through and his most successful advertising campaigns. Up until now his
ads have never been found. I went out and researched with the help of a
research historian and located 60 of his lost original print ads from the early 
1900s. These are the same ads he talks about in his two books.  These ads were 
extremely hard to find. It’s the world’s largest collection of Claude Hopkins’ print
actual ads.  I decided to share this collection with the world, so we built an entire 
course around this rare Claude Hopkins Ad collection. These ads are for serious
copywriting students only. http://www.ClaudeHopkinsAdvertising.com  
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Richard, Marketing Consultant 

              "There’s plenty of theory out there about 
how to be a marketing consultant. My 
HMA consulting system is the only one that 
takes you step-by-step through the process 
of making the first phone call, then to closing 
the client, and finally to servicing the client. 
Plenty of content out there in marketing on 
what a business should do, but they’re not 
interested in the content. They want you to be 
able to execute." 

 The biggest problem business owners have is not being able to get 
the job done, and so they have plenty of consultants who tell them what to 
do. Now, you’ve got a system that is going to be able to take you through 
and show you how to do it. And that’s the biggest difference in my HMA 
Marketing System. For more information on the HMA System go to:  

 http://www.hardtofindseminars.com/HowToConsulting.htm
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Legal Notices 

While all attempts have been made to verify information provided in this publication, 
neither the Author nor the Publisher assumes any responsibility for errors, omissions, or 
contrary interpretation of the subject matter herein. 
 
This publication is not intended for use as a source of legal or accounting advice. The 
Publisher wants to stress that the information contained herein may be subject to varying 
state and/or local laws or regulations. All users are advised to retain competent counsel to 
determine what state and/or local laws or regulations may apply to the user’s particular 
situation or application of this information. 
 
The purchaser or reader of this publication assumes complete and total responsibility for 
the use of these materials and information. The Author and Publisher assume no 
responsibility or liability whatsoever on the behalf of any purchaser or reader of these 
materials, or the application or non-application of the information contained herein. We 
do not guarantee any results you may or may not experience as a result of following the 
recommendations or suggestions contained herein. You must test everything for yourself. 
 
Any perceived slights of specific people or organizations is unintentional. 
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