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Here's a quick

Michael: So, you’ve got some experience in something that you have been 
doing for years. You want to create and information product out of 
it, because you know it works, you have confidence it what it has 
done – because of your experience.  But, the bottom line is that you 
want to make some money out of it to help fund what you are doing 
so that you can keep doing it. Right? 

 
Larry: Yes. 
 
Michael: Then what it all comes down to is your market. You know your 

market. Is your market going to pay for something like this? When it 
comes to marketing, and you are selling products, it is a lot harder 
to sell the prevention than it is to sell the cure.  Do you know what I 
am saying? I am just talking from a marketing standpoint.  I have a 
product that I manufacture and sell – it is a pen that marks in 
invisible ink. I sell it to people to mark their property, before they 
have a burglary or a theft in their home. Let me tell you, the only 
time burglar alarms sell is after you have had a robbery. 

 
Larry: Right. 
 
Michael: That's just human nature. Are the people who are going to buy this 

product in enough pain, that they will do anything to try to resolve 
the problem with their (UN)? 

  
I think the first thing you need to do is figure out how much money 
you want to make.  If you are going to invest your time and money 
into this, you have to have some kind of realistic goal of what you 
want out of it. I don’t want to say “Realistic” meaning that it won’t be 
much, it may be a lot.  But you have to have a goal to start with. It 
has to be enough to keep you really excited about it and to put a lot 
of energy and passion into it.  Do you want to make a thousand a 
month from it? Would that make you happy?  Two thousand? Three 
thousand?  

  
Then you have to work backwards off this number to figure out 
what you could sell it for.   Were you thinking of selling it as a book 
for twenty dollar or something. 

 
Pat: Well, actually, we were thinking between ten and twenty. That 

would be the range. That would be wonderful. 
 
Larry: Part of it too would be how do we package it? 
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Michael: When you think of a book, you think of a book in a bookstore.  They 
cost about twenty dollars, right? But when it comes to information 
marketing, you can create and information product.  You can 
actually create the “course” and sell it for two or three hundred 
dollars… as long as it does not look like a “book.” You want to 
create a course that is going to solve these parents’ problems.  And 
you want to guarantee them that it will work if they follow it, and, if it 
doesn’t work, you’ll give them all their money back. 

 
Have you put together some written information already?  

 
Pat: Yes. 
 
Michael: Let’s say you have 50 pages of written information. 
 
Pat: Not that much. 
 
Michael: Not that much? Well, even if you don’t have that much, that’s okay. 

You have a plan outlined, about what these parents need to do 
about their children. 

 
Larry: Yes. 
 
Michael: You want to create a course, like a three ring notebook. So you set 

up a step by step course and you include that as part of the 
information product. Then you probably want to add some audio 
tapes, which may seem hard to do and may seem confusing, but 
it’s not at all difficult. You can sit around in front of a tape recorder 
or you can get some recording device at Radio Shack, like a little 
cassette player that records. And you can come up with an outline 
of topics that you have talked about with previous clients. You want 
to basically create an outline for a book and then you want to talk 
on those topics.  You talk right into the tape player. You would just 
say anything that you would say to a parent, any kind of counseling 
that you would give to the child. Use your written material as the 
outline for what you are going to talk about, and you want to put 
that onto an audio tape. You want to put that onto maybe three of 
them. Or four, or five, or six audio tapes. Do you think that you 
could talk about the subject for about six hours? 

 
Pat: Oh, yeah.  
 
Michael: The more you can talk, the more value you put into the product.  

Just get it onto audio tape. I can help you find people to do the 
editing for you.  It’s no big deal. 
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 Once you have it down on tape, that is your product.  Now you 
have written information and you have audio tapes to go with it. 
You have increased the value of the product substantially.  And 
what would that cost you? What does it cost for six audio tapes? 
Maybe six dollars. 

 
 You said that the information that you could put on them was very 

valuable, because it comes from your years of experience.  You 
could increase the value of that package even more by adding a 
video.  You could have a video of a consultation with one of your 
clients.  Are you still doing any of these interventions or 
consultations? 

 
Pat: We are not, at the moment. 
 
Michael: I would bet that you could find someone, maybe a teenager, who 

would be willing to be in a video. You could do a little mock up 
video. The teenager could be acting or you could have a mom and 
dad there with a teenager, and go over the exact exercise of what 
you want to show these parents.  All you need is a video camera, 
and these cameras record digitally.  You can rent one or have a 
friend come over and videotape it for you in your living room.  It 
doesn’t have to be a professional quality presentation. You just 
have to get the information out there and on tape.  People just want 
to see how to do it.  

 
 Now you can add a video, which is going to cost you about a dollar 

plus your time and effort involved in getting it together.  Now you 
have a video, six audio tapes, a course outline and you can put it all 
together in a nice package. I can help you with getting sources for 
all that too. You put a nice cover on it and put it in a three ring 
notebook – now you have some meat in your product. 

 
 You can show people how to do it, they can listen and study on the 

audio tapes, and they can read the written material. There are other 
information products that don’t cost much, but you can keep adding 
to it and building up the value of the product. Does that make 
sense? 

 
Pat: It does. 
 
Michael: Isn’t this something that is a lot more valuable than a twenty dollar 

book? 
 
Pat: Well, it really is! 
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Michael: This is something that you can make some money on, and at the 

same time, you are offering much more value to your customer.   
You are not saying. “Here’s the book. Read it and you figure it out.” 
You are showing them how to solve the problems on video. You are 
right there with them on the audio tapes.  They are in pain and they 
want to solve their problems with their teenagers, and their 
behavior. You are going to help them get better, as a family. They 
are going to listen to, read, and watch every bit of it.  If they don’t, 
that is just too bad because you cannot make any one do anything, 
can you? No matter how hard you try with your clients, you are not 
going to make them change, are you? 

 
Larry:  No. 
 
Michael: They have to be ready to do it. You already know from your 

experience that all you can do is lead a horse to water, but you 
can’t make them drink. That is what your product is there for – if 
they are willing to take the time to listen to it, implement it, and 
follow it, you have done your job. You can’t worry about the people 
who will return it. Most people won’t, but maybe a couple of people 
will.  You can sell this for three or four hundred dollars, you really 
can. 

 
 You probably thinking, “How do I sell it for three or four hundred 

dollars?” You have to look at your combined experience.  How long 
have you been doing this? 

  
Pat: Ten years. 
 
Michael: Ten years of combined experience. That's worth three hundred 

dollars to some one who is in crisis and in pain.  That is the type of 
market you are looking for: people who have gotten to that point. 
You want to market to them. You want to aim towards those in a 
crisis situation where they are just beside themselves. They have to 
have a solution. A lot of these parents are going crazy, right? 

 
Larry:  Yes, they are. 
Michael: That’s good for you because people will pay anything for a solution. 

I will give you an example from my personal life. This really hit 
home with me. I had a four month old baby and when he was born, 
every thing was fine.  But as he was growing, when he was two 
months old, his head was a little off the scales, in the ninety-six 
percentile. That is when the pediatrician said something.  We were 
looking for information about it, my wife is a bit neurotic, she 
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thought it was hydrocephilitis, or water on the brain.  We were 
researching it, but the pediatrician said, “Ah, don’t worry about it. 
He doesn’t have that.”  We kept looking and looking and we 
realized that he didn’t have that soft spot on his head.  My wife 
works in mammography, in X-rays, so we had one of the 
radiologists take an X-ray of his head, and we realized that one of 
the fissures, the places where the bones meet that allow the skull to 
expand as the baby grows, was fused.  

 
 So, we did some research and we found out exactly what it was. It 

was Cranial Stynosis, which is a premature fusion of the fissure. 
What can happen is that the head can become deformed.  You can 
imagine… here we are with our two month old; we need a solution 
to this problem. We found out what the problem was and that one in 
three thousand children have this… 

 
Pat: Really? 
 
Michael: We found a specialist in Missouri who was doing a surgery, 

orthoscopically, under the skin. The traditional surgery is a very 
hairy surgery with a scar from ear to ear. 

 
Pat: Oh, wow. 
 
Michael: Now, our insurance would have paid for that, but obviously, we 

don’t want a scar on the baby’s head.  We wanted to give him the 
best chance possible. So we went with the team of surgeons out of 
Missouri, who had been specializing in this for a number of years, 
and have done more of these than anyone in the world. People 
from all over the world would go to them.  It was costly, but even 
though we could have gotten it done for free if we would have gone 
the traditional route, with our insurance, and the orthoscopic 
surgeons could not guarantee that our insurance would cover it…. 
Do you think that we had to think about that decision? 

 
Pat: No. Not a minute. 
Michael: Not a minute.  And that is where your customers are probably at. 

So, twenty dollars, three hundred dollars, a thousand dollars – in 
many cases, if they have the money, they are going to spend it.  
You just have to make sure that you deliver, and you give them the 
best solution that you have. 

 
Pat: Right. Right. 
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Michael: Ask yourself – are you doing them a service?  If you can solve their 
problem, they would gladly pay you a thousand dollars over and 
over again. If you have an edge, or if you have techniques that 
really work, they will be thanking you for it, because you are doing 
them a favor. 

 
 If you sell them a twenty dollar book, it doesn’t seem very valuable. 

There are a bunch of twenty dollar books up on the shelf, and they 
are probably not going to read it or value it as much as if they had 
invested a thousand dollars, or even five hundred, are they? 

 
Pat: No. You’re right. 
 
Michael:  You see? You are really doing them a favor by charging them 

more, because it becomes more valuable; it makes you more 
credible, because they are saying, “God, it’s so expensive, it must 
be really good.” You do usually get what you pay for, right? 

 
Pat:  That’s true 
 
Michael:  I think that is where you should start. Those are some things you 

should think about. It’s absolutely doable. And once you have your 
product together, then you need to develop your sales message or 
your sales letter or the reasons why your customer should 
purchase your product. I am sure you could list all the reasons and 
benefits why someone needs this product. I offer a service will help 
you with this.  I am very good at asking questions and drawing out 
answers, getting all the reasons why.  We tape the conversation, 
and then as you are talking passionately about your subject, the 
words will come out perfectly, rather than sitting down in front of the 
computer, with a blank screen, and trying to write it out.  That is 
almost impossible.  

 
Pat: Yeah. 
 
Michael:  Can you imagine that? There are ways to elicit the reasons why 

people should by this product from you. And I can help you do that 
or I can certainly teach you how to do that. That is what is going to 
make up your sales letter or your sales message, and that is what 
you are going to use to sell your products – automatically, without 
you having to do it one on one.   You need to get your entire story – 
who you are, why you got into this, how long you have been doing 
this, how you have seen it change lives, why your techniques are 
different than other’s techniques. Your most convincing sales 
argument is if you are sitting in front of two parents and their kid is 
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getting ready to commit suicide,  and you say to these parents, 
“You have got to get this course, and put your family through our 
system, or your kid is going is going to die.”  You need to give them 
your absolute, most passionate, most convincing argument why 
they should do it.  That is going to be your sales message. Once 
you have it in print or on an audio tape or on a fax or in an email, 
you use those marketing delivery systems to deliver that message 
to your market. 

 
 You can get a list of people in your target market. That is done with 

some research in mail lists… you can get a mailing list of anything.  
You probably have a good idea of who your target market is, or 
maybe several markets, and you can test this sales message with 
your target market. Then you are in business. You have your 
product, you’ve got your sales message, and then it just becomes 
business. 

 
Pat: Right. 
 
Michael: Did I put it into words that made sense? 
 
Pat: You sure did. 
 
Michael: Paul Hartunian is great with this.  On his web site, he gives a lot of 

free information.  I have, on my web site, other things that might 
help.  Can you listen to audio on your computer?  

 
Pat: Yes. 
 
Larry: Yes. 
 
Michael: Have you ordered my CD-ROM yet? 
  
Pat: Yes. 
 
Michael: Okay, on the CD-ROM, I have about eight hours where we talk 

about nothing but publicity. It’s done with a gentleman who we call 
the PR Doctor.  He is a Paul Hartunian student, and he offers a lot 
of great information.  The information on my CD-ROM and my 
website is just as valuable.  There are more techniques that you 
can use and it will give you more of an education on publicity and 
you wouldn’t have to pay for Hartunian’s stuff. Have you listened to 
any of that? 

 
Pat: Not yet. 
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Larry: We just got the email this morning. 
 
Michael: Ok, I’ll send that CD right out to you, and you can listen to some of 

those audio clips up on my web site, www.hardtofindseminars.com. 
 
Larry: Okay. 
 
Michael: It’s the one with the PR Doctor. I’m not sure which one it is, you are 

going to have to read the descriptions to find it. 
 
Larry: One thing that Paul offers in his kit is a CD with a media source.  

We are looking at our particular expertise and our particular 
product. Something in our story that might be interesting. 

 
Michael: Well, the thing is, those media sources can be obtained in other 

places.  What does this kit retail for? 
 
Pat: The whole thing is seven hundred. Five to seven hundred. 
 
Michael:  I am going to save you some money. You really don’t need to 

invest that kind of money. I may have a pre-owned one. I’ll look on 
the shelf… I may have the entire kit right here. Now, the media 
sources, you can find in other locations. Don’t worry about buying 
the media sources right now, because you can find them in other 
places. 

 
You need to keep in mind, if you want to go that route, to free 
publicity, when you put out your press release, you are kind of 
stuck. If a media source calls you and wants to talk to you, you 
have to be there on the phone ready to talk to them.  And they are 
going to put their recording on the radio, or the T.V., or whatever.  
You are just using that as a regenerating device. People will hear 
about it and they will have contact information, and they are going 
to call you directly. 

 
Pat: Right. 
 
Michael: What you are actually doing is you are taking that information which 

you are going to give while you are giving your passionate story as 
to why someone should buy your product. Basically you are going 
to give this while talking to the radio announcer or the T.V. 
announcer. You are putting it out there in a shotgun approach, 
shooting your message to the masses and seeing what sticks. This 
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way only the people who are in need, and who happen to hear it, 
are going to possibly call you.  

 
 I think you are going to be much more effective if you put your 

passionate sales message, and reasons for buying your product, in 
the form of a letter and target your market. 

 
Pat: Right. 
 
Michael:  Your market, and only the market that you know has a need for 

your service.  That way you are not just taking your sales letter and 
sending it to everyone in the phone book. Rather, you are sending 
it only to those people who have children in crisis, who need a 
solution. 

 
Pat: Right. 
 
Michael: Everything else is a waste of money and time and effort. Does that 

make sense? 
 
Pat: It does. 
 
Michael: You can, with today’s technology and research, target your specific 

market with your sales message.  That is going to be less time 
consuming, you are not going to be stuck by the phone waiting for a 
media source to call you. You are going to get your message 
directly to your prospect in need. It’s just more efficient.  Does that 
answer your question? 

 
Pat: Yes, it does. I have written articles for a parenting publication, and it 

occurred to me that that might be something to look into. I am sure 
that they accept editorial features. 

 
Michael: That is a great idea, and even the free publicity is a good idea.  I 

am just saying that you can multiple techniques in generating leads.  
I am not saying that they are not good ideas… they are. You want 
to do more than one. You want to do as many as appropriate.  
What I am saying that direct marketing or direct mail is going to be 
the most efficient. If you can do an article as an editorial feature 
and get it into a magazine that targets these people, that is a 
wonderful way of generating credibility and generating leads. 

 
 You want to do what I am doing. You want to be the world’s expert 

in this topic. This is what Paul Hartunian talks about. You are 
saying, “How do I qualify myself at the world’s expert?  Because 
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you say you are!  It’s just like you calling me because I have 
established myself as a marketing expert.  There are lots of 
marketing experts out there, but I am good because I say I am and 
that I am good. I study this stuff and I have been doing it for a long 
time. I am passionate about it and I have proved to you, in a lot of 
ways, that I am. That is why you are calling me. 

 
 You want to do the same thing for your niche. You want to become, 

and claim yourself  as, the world’s expert at rebuilding families. You 
want to create your niche. My niche is I’m the guy who gets the Jay 
Abraham marketing materials for pennies on the dollar. That is how 
people remember me. You want to create “Who are you and what 
are you all about.” What is your USP, what is your Unique Selling 
Proposition? What is it that makes you different?  What guarantees 
a promise? Those are some marketing things that you will want to 
think about too. 

 
Pat: Interesting.  You have given us some great ideas on how to market 

our product. What would be involved? What would be the fees for 
what we talked about? 

 
Michael: I have those on my website. You can review my consulting service. 

What I could also do, and it's on there too, is help you with the 
audio interviews. I can act as a consultant to you and I can do the 
interview to try to get out your sales message - that passionate 
appeal to the parents of why they should buy your program.  And I 
could help craft a sales message from that. All of that is listed up on 
the web site under my consulting services. 

 
 But you don’t need me to do this. You can do this on your own. You 

really can. And if there is something that you don’t know how to do, 
there are other people who can help you. I would be more than 
willing to help you with it. I am just saying that you really can do 
this, it’s not hard. 

 
Larry: Really quickly, what do you think about target audience.  Just about 

every one that has teenagers that have communication and 
behavioral problems.  Where do we go? Do we go to the library and 
look it up? 

 
Michael:  Absolutely. There is a source called the SRDS, the Standard Rate 

and Data Service, and they are two big phone books of nothing but 
mailing lists. Everything you can think of. I have a subscription, 
maybe I can do a quick review of it and see what kind of lists are 
available out there that would fit your market. I will assure you that 
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there are already companies that are doing what you are doing, 
marketing and selling information products and courses, directed 
towards problem children.  There are people already marketing to 
this market. 

 
 You are not going to be the only one. You can find other companies 

who do this already and you may be able to approach them and 
say, “Look, you guys market a summer camp to the same market 
that we market to. We have something that is going to help your 
customers after they get back from camp. Maybe we can work a 
deal together – you mail our sales letter to your list, we will pay for 
the mailing and we will split everything with you 50/50.” 

 
Pat: Great! 
 
Michael: That's called a Joint Venture. If you could set up five or six of those 

with other companies who market existing, non competing products 
to your market, why would someone say no to that? 

 
Pat:  Right. 
 
Michael: That saves you the whole process of finding customers. But you 

are going to be giving up some of the profits. You were going to sell 
the book for ten or twenty dollars, but now I have maybe convinced 
you to sell it for three or four hundred, and you don’t have to get the 
customers – all you have to do is set up a mutually beneficial joint 
venture arrangement with someone already selling to your 
customers.  Maybe they only have one product and wish they had 
another product. Does that make things easier? 

 
Pat: It’s very exciting. 
 
Michael: There are so many ways to approach it. That one, in itself, is one of 

the most powerful ways of marketing a new product.  I have two 
interviews on my website about joint ventures that you should listen 
to that are free. There are also the transcripts.  This will educate 
you a little bit more and you will probably get more and more 
excited. 

 
Pat: That is very exciting. 
 
Michael: You two are on a mission. You want to help families in need. We 

can work something out. You have to get your product together, the 
six audio tapes, the video, and your three ring binder for your 
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course.  Then you have something for them to hang onto, 
something that you can sell. 

 
Pat: This has really given us a lot of food for thought. It has made me 

realize that the product itself can be marketed if we add the audio 
and the video components. 

 
Michael: Right. You can give it more value. People like to absorb information 

in different ways. Some people like to see it on a video, some 
people like to listen on audio tapes, and some people like to read.  
Some people like the combination of all of them.   

  
On my web site, when you asked for the free CD-ROM, I asked you 
what way do you like to learn best. Of the 500 responses, let me tell 
you, everyone is different 

 
Pat: That’s right. 
 
Michael: By appealing to all the ways of learning, you expand your market 

and increase the value of your product.  There are other thing you 
could do to accomplish this. You could offer free consultation 
certificates where they could call you for up to one hour for a 
prescheduled consultation.  You could call that a value of three 
hundred dollars, if that is what you would charge a family to do a 
consultation, then that increases the value in itself.  Most people 
will not take you up on it, but it is a way, just a piece of paper, to 
increase the value of the course. 

 
Larry: What about a free report? We read something about this last night. 

It was about tips on how to communicate with your teenager. 
 
Michael: That’s great. A free report is a wonderful way to generate leads. 

“Ten Amazing Techniques to Open Up Communication Between 
You and Your Child.” “Ten Ways To Get Your Kid to Stop Drinking 
in 30 Days or Less. Send for this free report.”  You capture their 
name, address, age of the child, and any other information you can 
use.  Look what I got from you, when I gave you that free CD-ROM. 
Do you know how much information I got from you when I gave you 
that free CD-ROM? For the 50 cents it cost to make, I got what your 
interests are, who your favorite marketing teachers are, 
comments… it's amazing. 

 
Pat: You captured all that? 
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Michael:  Yes, and I didn’t think that many people would take the time to fill it 
out, and some didn’t, but it really works. That is the same concept 
to use with the free report. If these are the things that are important 
to your customers, if they could get their kid to stop drinking in 30 
days guaranteed, sending for this report is an easy decision. You 
captured their name, address, mailing address, and some other 
information from them and your free report is going to be your sales 
letter. In going to be in your report, and in your sales letter you’ll 
give those tips.  It’s going to be your sales letter, your passionate 
argument for them to get your course.  That's your sales letter. 
That's what you are going to mail to them. 

 
Pat: Yes it does. Oh my God. Very exciting. 
 
Michael:  There is a lot of wonderful information on my web site, that is 

available to you free, and the CD-ROM has even more of it. I would 
say, save your money. Don’t invest in all that Hartunian stuff; I’ll see 
if I’ve got one.  You can get the core information from Paul 
Hartunian’s site. In his course, he gives you those leads, so you 
have names of all the media contacts, but you can get those in 
other places. You want to really consider if you want to go that 
route. 

 If I were you, I would go the joint venture route. I would listen to the 
two interviews on joint venture. Read the transcripts. And if you 
decide to set up joint ventures with parties that are already 
marketing to your niche market, I think that you would do really well 
with that. 

 
Pat: All of this is so exciting. 
 
Michael: And don’t even look at anything else and you don’t have to worry 

about generating the leads or the free reports or anything – you 
bypass all of that.  You just give up some of your profits, but it is 
profit that you would have never had if you were to charge ten or 
twenty dollars for a book. 

 
Pat: Right. 
 
Larry: What would be a good place to look for these joint ventures? 
 
Michael: Ask yourself – “Who else out there is selling a product or service to 

my particular niche market?”  Those are the people that you want to 
contact.  Just be sure that their product is not one that competes 
with yours. Can you think of anyone? 
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Pat: Oh yeah, definitely. 
 
Michael: You can contact Outward Bound. You can probably rent their list. 

Remember, the way to find these lists is called the SRDS, the 
Standard Rate and Data Service.  You can call your main library 
and ask for the research department and ask if they have a copy of 
the SRDS. They will know what it is. Many times, you can ask them 
what you are looking for. If they have it right there, they will look it 
up for you, make some copies, and fax it over to your house. The 
most important thing is going to be that passionate sales argument 
for your product and service. I can help you with that with my 
consulting service, with my audio recording service, by getting that 
out from you by asking the right questions. 

 
 Once you have that on tape, you can have it transcribed into print, 

and you can take some of those words and craft a beautiful sales 
letter out of it.  Better than if you were to sit down and try to write it 
yourself. Okay? 

 
Larry: Having come from a non-profit world, we put a lot of our own 

money into this. We are running on something less than a 
shoestring budget here. I don’t know if we can afford your 
consulting service or not – but any thing you want to through out 
there, like you are doing now, is really helpful.  Especially when it 
comes to sources to create the three ring binder idea. 

 
Michael: Sure, I can send you some sources for that.  E-mail me again and 

say, “Mike, send me the Rolodex.”  Also, I have this conversation 
on tape and I will send you a copy of the conversation and you can 
review it again and if you like how it sounds… I think I have given 
you a lot of great information that other people who want to develop 
their own products may benefit from.  With your permission, maybe 
I could put it up on the website, not now, but maybe later on down 
the road, would that be all right with you guys? 

 
Larry: Sure, that’ll be fine. 
 
Michael: I’ll edit this and send you a copy of the audio so you can listen to it. 

I’ll send you a link where you can listen to it on-line and I’ll send you 
the Rolodex with all the sources for the three ring binders, the audio 
tapes, and stuff like that. And you call your library to have them 
check the SRDS and just ask yourself some questions: Who can I 
sell this to that is already selling a product to my market.” Start 
making your list.  I would think, within an hour’s time, if you wanted 
to do the audio interview on this topic and pull out all the 
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information, I don’t think it would take more than an hour. You could 
consider doing that with me if you want. 

 
Pat: Okay 
 
Michael: Okay? 
 
Pat: Thank you! 
 
Larry: We really appreciate it. 
 
Michael: No problem at all. You are doing this for you and for the benefit of 

others, because now the conversation can be listened to by anyone 
who has the same questions as you.  

 
Pat: Well, we certainly appreciate it. You are obviously passionate about 

what you’re doing and you can see that gave us satisfaction for our 
money. 

 
Michael: And that is what it’s all about. 
 
Pat: That is what it is all about. And that is the reason for this business. 

We are doing it because we are passionate about it. 
 
Michael:  Naturally. 
 
Pat: And that really means a lot to us. 
 
Michael: I agree. I really do. 
 
Pat: We really appreciate your input on helping us get this together. 
 
Michael:  You are very welcome. You send me that e-mail and I will get you 

some of those things I promised 
 
Larry: Great. Thank you so much. 
 
Pat: Thanks so much, Mike. 
 
Michael: Take care. 
 
Pat:  You too. 
 
Michael: Thank you again for listening; this is Michael Senoff with 

www.hardtofindseminars.com.  If you want to get in touch with any 
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of the people in the interviews, please email me at 
Michael@hardtofindseminars.com.  
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A listing of my other web site and resources. 

Who Is Michael Senoff? Michael is a husband and father of two young boys in 
Southern California. He has been a highly successful marketing consultant for
over 6 years. Originally from Atlanta Georgia and now based in San Diego,
California. Michael works with small to medium sized companies on four different 
continents. He is the co-author of the book: “BEHIND CLOSED DOORS: 21 
Insider Consulting Secrets You're NOT Supposed To Know.” (86 pages of 
the most revealing, proprietary secrets on the subject of business consulting that
exists anywhere and the soon to be released sequel: Advanced Consulting 
Techniques.  He is also the publisher of 125 audio cassette programs geared to
helping marketing consultants make more money. He is a frequent host on his
web site called www.ExecutiveAudioInstitute.com.  Michael is an experienced 
internet marketer and talk show host and a popular professional interviewer.
Michael has taught 100% online around the country & around the world to more
than 50,000 students. His web sites Hard To Find Seminars and Executive 
Audio Institute are listed in the top 1% most visited web sites in the world. 
Michael has also worked as a coach and advisor to other famous marketing
consultants. Michael may be contacted at Michael@hardtofindseminars.com or 
at (858) 274-7851 For Michael’s full biography and story go here

 

 
Site : http://www.hardtofindseminars.com  
Title : How to buy pre-owned Jay Abraham & Gary Halbert marketing books,
seminars, audio tapes, videos for pennies on the dollar?
Description:  If you've ever wanted to buy Jay Abraham and other marketing
materials but thought they were too expensive, then here's a way you can buy 
them at huge discounts off their original retail cost. Also on the site is 117 hour 
of free audio marketing advice from expert marketing masters . Here's the story. I
buy and resell very hard-to-find marketing seminars. I mainly buy from a well-
known seminar promoter named Jay Abraham. People who attend his seminars 
pay between $5,000, and $30,000 a seat. Each person who attends one of his 
seminars takes home recordings of the event on audiotape, video, CD. They also
get many other bonus items. The way I started this site was I wanted to go to a
$20,000 seminar, but did not have the money. I wasn’t about to pay this kind of 
money for audiotapes of any seminar. So I did some research and found 
somebody who had a set of these tapes that I wanted and I got them for $50.
After I studied them, I sold the on auction on eBay for $1700. My business was
born. I now buy and resell these rare hard to find seminars to folks who don’t
have the money to go to the live events. There is a ton of free marketing and 
advertising content, download and internet tools on this site from marketing
experts like Gary Halbert, Jay Conrad Levinson, John Carlton, Brian Keith Voiles,
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Deremiah Phillips *CPE, Bill Myers, Carl Galletti, Ted Nicholas, Joe Vitale, The 
PR Doctor, Millionaire Mr. X, Taylor Trump, Herschell Gordon Lewis, Mr. Arthur
Hamel, and many other marketing experts. This content is from some of the
greatest marketing experts in the world. For more details go to the link 
http://www.hardtofindseminars.com/AudioclipRights.htm  

 
Site: http://www.ExecutiveAudioInstitute.com  
Title: http://www.ExecutiveAudioInstitute.com offers you free rights to over 117 
hours of downloadable audio interviews, marketing lessons and transcripts by
Gary Halbert, Jay Conrad Levinson, John Carlton, Brian Keith Voiles, Deremiah
Phillips *CPE, Bill Myers, Carl Galletti, Ted Nicholas, Joe Vitale, The PR Doctor,
Millionaire Mr. X, Taylor Trump, Herschell Gordon Lewis, Mr. Arthur Hamel, and
many other marketing experts 
Description: Street-smart marketing advice from marketing pros and business
people who clawed their way to the top. Warning, not for the wishy-washy person 
who is looking for ways to make a few hundred dollars extra a week. This is an
institute of learning and a shrine for serious marketing and business students
only to learn how to dominate their marketplace using direct marketing and result
getting advertising. It’s a site accessible to any business who wants to train their
salesmen, wife, employees or customers how to get more from their business. 
Web and marketing rights to this huge collection (117 hours of audio content,
mp3 downloads, and transcripts) is available for the asking. This includes the
rights to give away for free over 117 hours of downloadable audio interviews, 
marketing lessons and transcripts by Gary Halbert, Jay Conrad Levinson, John
Carlton, Brian Keith Voiles, Deremiah Phillips *CPE, Bill Myers, Carl Galletti, Ted
Nicholas, Joe Vitale, The PR Doctor, Millionaire Mr. X, Taylor Trump, Herschell
Gordon Lewis, Mr. Arthur Hamel, and many other marketing experts. This
content is from some of the greatest marketing advice in the world. Details go to
http://www.hardtofindseminars.com/AudioclipRights.htm  

  
Site: http://www.hardtofindads.com  
Title: Hard to Find Ads 
Description: http://www.hardtofindads.com is the site to create compelling 
advertising copy that will shatter traditions and sales records from the world's
largest editorial style advertising swipe file. This is NOT a course on 
copywriting… It's not theory ... not a transcript of philosophical debates about 
which words you should include in your headline … or not even the explanation
of benefits VS features. What's here are the ACTUAL ADS from the early 1910s, 
20s, 30s, 40, 50s 60s and today and today (most over 50 years ago) by:  On 
http://www.hardtofindads.com,  you can get free access or 700 classic hard-to-
find ads.  Many of them are from the early 1900s. Other ads go up to the 1950s
and ‘60s.  A majority of the ads were found from one of the largest publications 
during the time.  And most of the ads are in an editorial style format.  An editorial-

Here's a quick and easy way you can get into the marketing consulting business. Work part time from 
home. Help businesses make more money. Listen to hours of free interviews, case studies and how to 
consultant training at http://www.hardtofindseminars.com/consulting.htm 

http://www.hardtofindseminars.com/AudioclipRights.htm
http://www.executiveaudioinstitute.com/
http://www.executiveaudioinstitute.com/
http://www.hardtofindseminars.com/AudioclipRights.htm
http://www.hardtofindads.com/
http://www.hardtofindads.com/
http://www.hardtofindads.com/
http://www.hardtofindseminars.com/consulting.htm
tohttp://www.hardtofindseminars.com/AudioclipRights.htm
http://www.hardtofindads.comis
http://www.hardtofindseminars.com/consulting.htm


FREE GIFT: A copy of our newest blockbuster, “BEHIND CLOSED DOORS: 21 Insider Consulting Secrets 
You're NOT Supposed To Know.” (86 pages the most revealing, proprietary secrets on the subject of business 
consulting that exists anywhere at http://www.hardtofindseminars.com/consulting.htm 
 

 

style ad can out pull an image-type ad 5-1, just because it’s editorial People are 
used to reading editorial content like a newspaper article or a magazines story. 
So, I’ve deemed it editorial-type advertising because it’s so powerful. It’s an idea
generator.  If you want to create an advertisement for your business you can go
look at the ads and get great headline ideas, get great openings for your first 
paragraph of your letters and great example to use for your advertising.  It’s the 
largest digital swipe file of its kind in the world. You can zoom in on the ads
super-close and read every word.  It’s another great free resource from Michael 
Senoff. 

 
Site: http://www.ClaudeHopkinsAdvertising.com  
Title: Claude Hopkins Rare Ad Collection See & study 57 actual print ads 
Description: Claude Hopkins Rare Ad Collection See & study 57 actual print 
ads. Claude Hopkins is known as the greatest copywriter of all times.  He had a 
career back from the early 1900s all the way to the 1950s. There are several 
books out on the market by Hopkins. One is called “My Life in Advertising” and
the other is called “Scientific Advertising.” These are two of the greatest books 
on the subject of advertising and marketing ever written. I would recommend
them to anyone who wants to get a great fundamental education on marketing
and copyrighting.  Claude Hopkin’s books talk about all his life experiences that
he went through and his most successful advertising campaigns. Up until now his
ads have never been found. I went out and researched with the help of a
research historian and located 60 of his lost original print ads from the early 
1900s. These are the same ads he talks about in his two books.  These ads were 
extremely hard to find. It’s the world’s largest collection of Claude Hopkins’ print
actual ads.  I decided to share this collection with the world, so we built an entire 
course around this rare Claude Hopkins Ad collection. These ads are for serious
copywriting students only. http://www.ClaudeHopkinsAdvertising.com  
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Richard, Marketing Consultant 

              "There’s plenty of theory out there about 
how to be a marketing consultant. My 
HMA consulting system is the only one that 
takes you step-by-step through the process 
of making the first phone call, then to closing 
the client, and finally to servicing the client. 
Plenty of content out there in marketing on 
what a business should do, but they’re not 
interested in the content. They want you to be 
able to execute." 

 The biggest problem business owners have is not being able to get 
the job done, and so they have plenty of consultants who tell them what to 
do. Now, you’ve got a system that is going to be able to take you through 
and show you how to do it. And that’s the biggest difference in my HMA 
Marketing System. For more information on the HMA System go to:  

 http://www.hardtofindseminars.com/HowToConsulting.htm
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